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YTD 2015
Paid-up (MB.) 152.00 30.00
Listed share (M.) 608.0 608.0
Par (B.) 0.25 0.25
Market Cap (MB.) 3,708.80 3,027.84
Price (B./share) 6.10 4.98

EPS (B.)

P/BV__ Div.Yield

TACC (x) 54.58 6.03 N/A
AGRO - mai (x) NA 243 0.4
AGRO - SET (x) 20.97 226 260
CEO/MD : CFO: IRO : mai (x) 58.67 319 165
ampfia oTMNTuNT amihiaas ladiglong amiyaws anufauysal SET () 20.69 184 3.37
NITUMIFIAMT feamwhednyd inaamuaunus
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Company Background
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Key Development of Company
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Revenue Breakdown (WWIB: RULIN)

Tassasesela 2556 % 2557 % 2558 %

1.51aldennsmandanmet

A30sim

- Business to Business : B2B 773.26 71.14 773.79 77.02 841.86 83.65

- Business to Customer : B2C 249.14 22.92 228.86 22.78 162.58 16.16
2. sl nmsmandanmw

4. . 45.38 417 - - - -
awswlsglantitedan
angladn 19.20 177 2.06 0.21 1.92 0.19
nalavw 1,086.97 100.00 1,004.72 100.00 1,006.36 100.00

Shareholder UIN (M.)

LWNOTTS IMUEY 178.64 29.38
2NBNUTTIN_LADTA WL AL 9127 15.01
3WNDTRA T TIUNWIUNS 27.14 4.46
Jegay 310.95 51.15

2015 2014
ROE (%) 19.37 93.39
ROA (%) 12.50 17.64
D/E (X) 031 227
GP Margin (%) 30.66 28.20
EBIT Margin (%) 6.75 515

NP Margin (%)

Capital Structure (MB)

2015 2014
Current Liabilities 177.70 174.49
Non-Current Liabilities 13.97 22.11
Shareholders’ Equity 86.43 615.04
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Company Structure
Business Plan
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Risk Factors
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