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Company Background
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Revenue Breakdown (Wi SuLN)

Tassasresngla 2014 % 2015 % 6M2015 % 6M2016 %
1.5eldnnsans
nAAAMTILATDIRN
- Business to Business :
773 77.00 842 83.70 431 86.55 486 83.36
B2B
- Business to Customer :
229 | 22.80 162 | 16.10 65 | 13.05 9 | 16.12
B2C
2.51¢laan 2 | 020 2 0.20 2 0.40 3 0.52
ﬂﬂlﬁ‘l“i')&l 1,004 100 1,006 100 498 100 583 100

August 2016

(31/0:

8//2016)

YTD 2015
Paid-up (MB.) 152.00 152.00
Listed share (M.) 608.00 608.00
Par (B.) 0.25 0.25
Market Cap (MB.) 5,867.20 3,027.84
Price (B./share) 9.65 4.98
EPS (B.) 0.08 0.21
PIE P/BV _ Div.Yield
TACC (x) 73.34 9.14 0.41
AGRO — mai (x) N/A 3.26 0.64
AGRO - SET (x) 22.84 2.69 2.12
mai (x) 62.94 3.57 1.41
SET (x) 22.77 1.97 3.06

- FSS (13/05/2016)

- KGI (12/07/2016)

- KTBST (25/08/2016)
- MBKET (20/08/2016

- BLS (31/08/2016)
Shareholder I (M.) %
1LINBTTTI_ IR 178.89  29.42
2. WNENUBTIN_LNETA WU as 91.27 _ 15.01
3UWHTHA I TTUWIUNS 26.88 4.42
Nutay 310.96 51.15
6M/2016 2015 2014
ROE (%) 15.89 19.37 93.39
ROA (%) 14.94  16.07 17.64
DIE (X) 0.35 031 227
GP Margin (%) 30.77 30.66 28.20
EBIT Margin (%) 11.09 870 5.15
NP Margin (%) 8.75 6.75 5.15
6M/2016 2015 2014
Current Liabilities 20856 177.70 174.49
Non-Current Liabilities 1467 13.97 2.1
Shareholders’ Equity 641.72 615.04 615.04

2014

2015 6M2015

MB2B ™ B2C = Other

6M2016




Business Plan
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New Business

Character Business
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Bakery Category
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Risk Factors
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Company Structure

“LifiusEnday”

Awards
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Company Product

TACC covers 3 segments of beverages

Cold Beverage Non Coffee Menu

7 ElE\IE" Dispenser @Al Café coffee corner

Hot Beverage
Dispenser

TACC Portfolio

TACC Core Brand Portfolio

1206 o@D

RTD Green TEA Powder Mix Beverage

TACC non-Core Brand portfolio

3 4@

Functional Instant Powder drink
Sha Sha & "Na Arun”

PRODUCTS

New Business
Character Business, Bakery Category
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Bakery Category
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