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Major Shareholders

Major Shareholder #Shares % Shares
1. Mr.Chatchawe Vatanasuk 150,631,064 24.775
2. Thai NVDR Company Limited 67,297,027 11.069
3. Mr.Thanutum Kiatphaibool 61,831,843 10.170
4. Mr.Chanaphan Piriyaphan 14,098,700 2.319
5. Mr.Nuthajak Liengchayetz 12,000,000 1.974
6. Ms.Pawenee Suwanmethanont (Mr.Chatchawe) 10,700,000 1.760
7..Mrs.Nantana Suwanparin (Mr.Chanit) 8,933,572 1.469
8. Mr. Wasin Dechkijvigrom 7,150,000 1.176
9.Mr. Chai Manopas 6,988,000 1.149
10. Mrs.Pinporn Tumtibcharoon 6,282,800 1.033

As of Aug 20, 2020
Total Shareholders 6,291

 Thai Shareholders 6,269
* Foreign Shareholders 22

% Shares of Minor Shareholders

(% Free float)

= 60.96%
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Our Business in 2Q2020
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Our Business in 2Q2020
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TACC B2B business

B2B(Exclusive for 7-Eleven) ‘ . %}‘i
B

covers 3 segments in beverages P

Cold Beverage
Dispenser

="

Core Flavor : Espresso, Latte,

Milk Tea

Optional core : Hershey’s

=74 ¢ Seasonal Flavor : Strawberry
1. %774 Cookie&Cream, Aunchan

Honey Lemon, Melon Latte,

Brown Sugar Milk Tea

ﬁ 12,000++ outlets

Non Coffee Menu
@ All Café coffee corner

o

Hot Beverage
Dispenser

Core Flavor : Thai Milk Tea, Matcha Green Tea,
Lemon Ice Tea, Taiwan Milk Tea

Optional core : Fruit Yogurt

Seasonal Flavor : Raspberry, Mango Summer,
Blue Lychee, Salted Eggs, Unicorn and etc.

‘ | 7,800++ outlets ‘ | 637 outlets




2Q2020 B2B new Flavor

Drive category excitement via new news ‘ %3

Cold Beverage Dispenser Non Coffee Menu @ All Café coffee corner

B Milk Tea

RS Core i )

flavor Ty Taiwan Milk Tea
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B2C Business 2Q2020

B2B 95%
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TACC B2C business

B2C(TACC own brand)

covers 9 segments in categori T ~ 4 - ~

RTD Beverage Stationary business

1 Instant Mix Beverage
License business

Som-%%

Hilakkuma: SAN-X CO.,LTD.

TACC.

©SAN-X

AN )

4 )
5 Brand Representative

HERSHEY'S

FLAVOUR GENIUS™

& IR Dg%

IT’s Ok ToBF. DTFFERENT]

Art Story
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TACC B2C business

License Business, B2C (Tacc own brand)

San-X Maa Ja Art Story

.0
l ESM‘«\
Hilakkuma: SAN X CO.,LTD.

= ©SAN-X

v

3

4% < 2 'i JAPY EveRY Dl\%

IT’S OK TO BE DIFFERENT

| ith A
5 years Contract : 2018-2022 2 years Contract : 2019-2021 ,eorbiora e Wb Brf Siory by
7 countries !:errltory * 7 countries territory : commercialize their art work
CMLV + Thailand + Sing/ Mal CMLV + Thailand + Sing/ Mal  without as non profit CSR initiative 11



— ]l

a Number of Licensee 61% 7% 12%

42 El1Klas

5% 4% 5%
Type of License
Merchandising Premium

Proportion of Character

Q H-

55% 19% 16%

° Renew Contract 7 Licensees
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B2C Business
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B2C Business

TESCO
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SuwlSina Rilakkuma
1 Tu yarir 99 uin

(oidu Bndh, USUu, Fozonuw) el
yuIn 10.00 x 13.20 x 9.00 mufiwns
0 3 nuulfiSona-au
Suooinufionusmsgnddond 14 wqemau - 17 Dauwwu 2563 A 5
(voonnulsuoudiin ) Wm‘b\h ©20208an-X Co. Ltk All Rahts Feserved GO

14




B2C Business
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Leveraging B2C expertise to cafe business

BLACK
CANYON

COFFEE & EATERY

lllllllllllll

MILK CHOCOLATE
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Thailand 350 outlets

Thailand 210 outlets

Brown Sugar
Bubbles

Tynwanen l{n o
tarinean Teinou ©©
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A ,
<> T e
— Thailand 14 outlets

ARABITIA

| CAFE

Tl;ailand 3 outle;
Cambodia 10+ outlets_ 17



B2C Business

\
B
" (A
- < ]
' CAFE

Junglé" ARABITIA
Café | CAFE
Thailand 210 outlets Thailand 14 outlets Thailand 3 outlets

Cambodia 10+ outlets

COFFEE & EATERY

135 outlets 350 outlets 236 outlets

Total ~ 1,086 outlets
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B2C business

Build up a creative solution to OEM / QSR account as Key Account partnership

Existing New

BLACK
CANYON

COFFEE & EATERY
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= 2Q2020 Financial Figures
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TACC 2Q2020 operation result : Sales Revenue

Million Baht

1,281 1,289

1,520

353 328 402 321

Growth from
1. All Café
2. B2B [Non 7-Eleven]

755
649

2017

2018

2019

1Q2019 1Q2020 2Q2019 2Q2020

6M2019 6M2020
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TACC 2Q2020 operation result : Net Profit

2016 2017 2018 2019
8.60% 8.78% 5.50% 10.41% 12.76% , 14.81%
|

%Net Profit Margin

million baht

159.18

112.47

71.30

35.83 42.64

1Q2020 | 2Q2020

1. The increase of gross margin in
portion sale of products mix
from developed costing

2. Operation efficiency

+23.63%
Y-0-Y

90.41
Y-0-Y ,

DO

2017 2018 2019 1Q2019 1Q2020

6M2019 6M2020 22



TACC 2Q2020 operation result : Gross Profit

The gross margin increase was due to increasing
in portion sale of products mix from the company
have developed cost of products.

.

|
33.57% | 34.22% 33.89%

|
30.22 5 460, 30-71% 29.59% 7% L 3112% 7 30.40% 7

MUY
MMM

MMM

| | | | | | ] | | |
2017 2018 2019 1Q2019 1Q2020 : 2Q2019 2Q202 6M2019 6M202
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TACC 2Q2020 operation result :

Total Asset , Total Liability and Equity

Total Asset Total Liability Total Equity
(Million baht) (Million baht) (Million baht)
frulugitinan el frulugitinain
funswedmonisidu swutughneann Alsanuaalng uay
vyuLauauiindu AnHaAERIMUNMIAY asanaduiuxa
fofinvunise
699 704
oas 964 0% 97 304 %0 665 660

283

N
~
»

2]
N
(=]
N
(=)

2017 2018 2019 2017 2018 2019 2

2017 2018 2019 2

O
N
o
N
o
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TACC’s Financial Ratio

- - - 6
Financial Ratio LN YTD/Q2 Q1
= = =
2563 1] 2563 1) 2563 1] 2562

Y AINEIMENINAADY (Liquidity Ratio)

DO INEIBININASDI/Current Ratio (1111/X) >2 3.55 2.36 2.94
a"’mwﬁmamwadaaﬂ&;uL%/Quick Ratio (4¥11) > 1 3.29 2.25 2.80
izzlzL’JmLﬁﬂ%ﬁLaﬁﬁl/Average Collection Period ('S'u) 1ASAALNEN 45-75 77 76 71
i:ﬂ:L’Jm’ﬁ’ﬁwﬁ/Average Payment Period ('S'u) LAIAALNAN cash-60 68 70 63

Y UZIANT R WAL RL/Average Sale Period (%) <15 17 17 15

PANEIWUEAIANN ﬂﬁ&l'ﬁﬂ‘l%ﬂ'ﬁ‘ﬁ'lﬁ'l‘li (Profitability Ratio)

6@3171N b3 Gross Profit Margin (%) > 30 % 33.89% 33.57% 30.71 %
a3 lagn3/ Net Profit Margin (%) > 10.4 % 13.84% 12.76% 10.41 %
EBITDA (%) >12 % 18.71% 17.68% 14.37 %
0 HANDUUNUA DWW Return on Equity (%) > 18% 25.79% 25.18% 23.44 %
AATINAADLLNUIMNFEWNINE/ Return on Assets (%) > 14% 18.03% 16.01% 15.97%

o 1 a I's a B . . .
El(ﬂi'la'm'.lLﬂi'lzﬂ%fﬂﬂ'lﬂﬂ'ldﬂ'ﬁwu (Financial Policy Ratio)

S NFIURIwAasIUVDIN DY Debt to Equity Ration (111) <1.0 0.39 0.68 0.47

a;ﬂ I@ﬂmwsaué'@mmumamsﬁuayjlummﬁﬁﬁmu@

* 11 2563 simadiuanauntyditessyys MldGuniwduazniliugnd 19 au.
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Dividend payment

(Baht per share)

9.08 0-99 :/o > "';9 = **Interim Dividend Payment for period
0.06 7/ / / January 1-June 30,2020
? 4 Z Z 0.04 Z Payment Date: 3 Sep 2020
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= 2020 Strategic Direction
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ROY Strategic Direction

Key Highlight

Address Health & Wellness Market trend with Organic Farming Tea

(]} H‘Mﬁ Tea &

A'l WAl A mnlut A RoANAKWAI
Cafe >

W e
VR 16 oz -
aWsnidons:Au |
AIUKI
LEYITVEL]
50%

KOWUNRA
100%

FLAVOUR GENIUS™

[imw
S:B:t
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ROY Strategic Direction

Key Highlight
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Capture Revenue & Profit with upsize strategy

A
/(f[) & Nu size
L

Cafe 3

All Cafeée 22 oz.

Test market [2,000 outlets]

Commercial nationwide in Sep 2020
7,800 outlets

suulAndu LIS WU wwudu  sueatna:du

*mwanissWomskusruymwlddefiunausaimduawr=suawiiisantine All Cafe iidu ﬁ
s=gzi0aARdo 14 W.A. - 30 .9, 2563 w

30



Drive All Café consumption through occasion messaging

Afternoon Break

Occasion

@ Uansulvisn

n:nan

20-

8u...ec0onf
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“olans1 fiaut ¢
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15

Topping Aloe Vera

Ty
5 £
]

Nationwide in June 2020

YWY visnadivess wthie yulandu yUVgIULINa: Budu YWD 1oasald owsmiu
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PressiRelease

For Immediate Release

Kumoya presents

Rilakkuma'

ihe]RelaxiCate

#2020 Sar=X Go., Lid. ANl Fights Resarsed.

B2C Business

Rilakkuma café at Singapore

Some of the kawaii food design

Artist’s impression with collaborations with
_— Shirley Wong (clittlemissbento)
@ Rilokkuma .
o Gollan &b o o

2020 San=X Co,, Lic. ANl Aights Reservod,

22020 SaneX Ca., Lid, All ights Reserved,
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B2C Business
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B2C Business
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2020 TACC Key Reputation
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Superior Taste Award ann International Taste Institute szindiuatdas
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1 of 19 Asia’s 200 Best under A Billion 2020 (Forbes)
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T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road, 6 T.A.C.C.

Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : irdtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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©SAN-X
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