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Our Major Shareholders

Major Shareholder #Shares % Shares
1. Mr.Chatchawe Vatanasuk 150,631,064 24.775
2. Thai NVDR Company Limited 67,297,027 11.069
3. Mr.Thanutum Kiatphaibool 61,831,843 10.170
4. Mr.Chanaphan Piriyaphan 14,098,700 2.319
5. Mr.Nuthajak Liengchayetz 12,000,000 1.974
6. Ms.Pawenee Suwanmethanont (Mr.Chatchawe) 10,700,000 1.760
7..Mrs.Nantana Suwanparin (Mr.Chanit) 8,933,572 1.469
8. Mr. Wasin Dechkijvigrom 7,150,000 1.176
9.Mr. Chai Manopas 6,988,000 1.149
10. Mrs.Pinporn Tumtibcharoon 6,282,800 1.033

As of Aug 20, 2020
Total Shareholders 6,291

 Thai Shareholders 6,269
* Foreign Shareholders 22

% Shares of Minor Shareholders
(% Free float) = 60.96%
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Our Business in 3Q2020
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Our Business in 3Q2020
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TACC B2B business

B2B(Exclusive for 7-Eleven) ‘ . %}‘i
B

covers 3 segments in beverages P

Cold Beverage
Dispenser

="

Core Flavor : Espresso, Latte,

Milk Tea

Optional core : Hershey’s

=74 ¢ Seasonal Flavor : Strawberry
1. %774 Cookie&Cream, Aunchan

Honey Lemon, Melon Latte,

Brown Sugar Milk Tea

ﬁ 12,000++ outlets

Non Coffee Menu
@ All Café coffee corner

o

Hot Beverage
Dispenser

Core Flavor : Thai Milk Tea, Matcha Green Tea,
Lemon Ice Tea, Taiwan Milk Tea

Optional core : Fruit Yogurt

Seasonal Flavor : Raspberry, Mango Summer,
Blue Lychee, Salted Eggs, Unicorn and etc.

‘ | 7,800++ outlets ‘ | 540 outlets




3Q2020 B2B new Flavor

Drive category excitement via new news CJ '@j
1 Cold Beverage Dispenser 2 Non Coffee Menu @ All Café coffee corner
Milk Tea
Core Core ) )
flavor flavor Taiwan Milk Tea
Al %q 1
# s, ol namjag i ““"‘““”@ | | ﬁoEAa'
4th New "“ V '
flavor flavor = !ﬂﬂ“ ___.m_mjﬁf(ﬁ .
Jun




B2C Business 3Q2020

B2B 95%
211
5‘
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TACC B2C business

B2C(TACC own brand)

covers 9 segments in categori T ~ 4 - ~

RTD Beverage Stationary business

1 Instant Mix Beverage
License business

Som-%%

Hilakkuma: SAN-X CO.,LTD.

TACC.

©SAN-X

AN )

4 )
5 Brand Representative

HERSHEY'S

FLAVOUR GENIUS™

& IR Dg%

IT’s Ok ToBF. DTFFERENT]

Art Story

10



TACC B2C business

License Business, B2C (Tacc own brand)

San-X Maa Ja Art Story

.0
l ESM‘«\
Hilakkuma: SAN X CO.,LTD.

= ©SAN-X

v

3

4% < 2 'i JAPY EveRY Dl\%

IT’S OK TO BE DIFFERENT

| ith A
5 years Contract : 2018-2022 2 years Contract : 2019-2021 ,eorbiora e Wb Brf Siory by
7 countries !:errltory * 7 countries territory : commercialize their art work
CMLV + Thailand + Sing/ Mal CMLV + Thailand + Sing/ Mal  without as non profit CSR initiative 11



— ]l

a Number of Licensee 55% 14% 12%

EiKl s

6% 5% 5%

Type of License
Merchandising Premium

Proportion of Character

Q H-

56% 21% 11%

° Renew Contract 3 Licensees

12



B2C Business
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B2C Business

Bodumndu Kodomo
ASU 159 uIn
SuwlSina Rilakkuma
1 Tu yarir 99 uin

(916U Bnah, USuah, Aozonuw) N
yuIN 10.00 x 13.20 x 9.00 MURWNS
0 3 wuldiBona:au
Suooinufionusmsgnddond 14 wqemau - 17 Dauwwu 2563
{woonnuiisuousiin ) nsnnsovdourioutio

¥
©20208an-X Co. Lt All Rhits Feserved QO 14




B2C Business

»» dogplease ¢
" Loft - Siam Discovery

See Yoy theve s
loft ’

01/01/2020

Waetadudganan
collection wimy

‘m‘vauinv'\' Loft :

o

AuAmundn collection ik
917 §nn13Y ayalin
winggualaiia wesu niia
wavdue Snunung

nedmheegradumaenis
ASIUINY Loft
Siam Discovery ¥u 2

Fuatuit 1 nsngrau 2563
Wusuly

MEGA

bang
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Leveraging B2C expertise to cafe business

MILK CHOCOLATE

CAFE

ARABITIA

| CAFE

he™ 0

TOtaI ~ 1 ,086 OUtIets Ca.:;il‘:(ibldail;d1?): ::::Itests_ 236 outlets 16



B2C business

Build up a creative solution to OEM / QSR account as Key Account partnership

Existing New

BLACK
CANYON

COFFEE & EATERY

., . mphplnnc Shle ®

‘imwﬁudw\gn ]
PP ‘ umalymd |
¢

Fuiionusuy

S:8:1021ARE0 2 N.A. - 23 N.A. 2563 / ﬂWWét|FVIWﬂﬂHﬁJIWOIWS[iJHﬂI’]IH"HTLl




= 3Q2020 Financial Figures
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TACC 3Q2020 operation result

Million Baht

1,520

1,281 1:289

= Sales Revenue

Growth from

1. All Cafeé

> Number of outlets

> Series of new seasonal flavors
> Upsize of product 22 Oz

2. B2B [Non 7-Eleven]

6% i 1,123 -11.40%
Y-0-Y i 3/95 Y-0-Y
353 328 492 321 367 345 i %
7 % % %
1° 1’ 1”1
17 18 19 1Q19 1Q20 2Q19 2020 3019 3020 ' 9M19 9M20

19



TACC 3Q2020 operation result : Net Profit

1. The increase of gross margin in

Ju - = e — E —— portion sale of products mix
%Net Profit Margin 8.78% 5.50% 10.41% 12.76% 14.81% : 13.70% from developed costing
: 2. Operation efficiency
million baht
159.18 | +19.78%
137.14 Y-o-¥
112.47 i 114.49 %
+12.98% I %
%
71.30 Y-o-¥ %
25,3264 37_304:;7 41.354‘;/'72 i %

20



TACC 3Q2020 operation result : Gross Profit

The gross margin increase was due to increasing
in portion sale of products mix from the company
have developed cost of products.

3022 30.71% 9_59;3;% 31.12;4;% 31.1933/-“9 i \ :’;’%
/ / 2 7.

/ % 1

1 1 1

/ / B /

% / - /

21



TACC 3Q2020 operation result :

Total Asset , Total Liability and Equity

Total Asset Total Liability Total Equity

(Million baht) (Million baht) (Million baht)
Current ] o
investments, Trade Trad d oth Profit& Dividend
and other rade and other payment
. Account Payable
receivables

1,029 699

(o)
~
-

330 665 660

©
~
=

o048 964 304

N
o
o

283

17 18 19 3Q2

17 18 19 17 18 19

w
1>
N
(=
»
>
N
°

22



TACC’s Financial Ratio

. . . ¢
Financial Ratio LN YTD/Q3 YTD/Q2
= = =
2563 1] 2563 1) 2563 1] 2562
Y AINEIMENINAADY (Liquidity Ratio)
DO INEIBININASDI/Current Ratio (1111/X) >2 3.19 3.55 2.94
a"’mwﬁmamwadaaﬂ&;uL%/Quick Ratio (4¥11) > 1 3.04 3.29 2.80
izzlzL’JmLﬁﬂ%ﬁLaﬁﬁl/Average Collection Period ('S'u) 1ASAALNEN 45-75 75 77 71
i:ﬂ:L’Jm’ﬁ’ﬁwﬁ/Average Payment Period ('S'u) LAIAALNAN cash-60 68 68 63
Y UZIANT R WAL RL/Average Sale Period (%) <15 16 17 15

PANEIWUEAIANN ﬂﬁ&l'ﬁﬂ‘l%ﬂ'ﬁ‘ﬁ'lﬁ'l‘li (Profitability Ratio)

6@3171N b3 Gross Profit Margin (%) > 30 % 33.30% 33.89% 30.71 %
a3 lagn3/ Net Profit Margin (%) >10.4 % 13.70% 13.84% 10.41 %
EBITDA (%) >12 % 18.81% 18.71% 14.37 %
0 HANDUUNUA DWW Return on Equity (%) > 18% 26.69% 25.79% 23.44 %
AATINAADLLNUIMNFEWNINE/ Return on Assets (%) > 14% 18.29% 18.03% 15.97%

o 1 a I's a B . . .
El(ﬂi'la'm'.lLﬂi'lzﬂ%fﬂﬂ'lﬂﬂ'ldﬂ'ﬁwu (Financial Policy Ratio)

S NFIURIwAasIUVDIN DY Debt to Equity Ration (111) <1.0 0.45 0.39 0.47

agﬂ T,@ﬂmwswé'mﬁmumamsﬁuagjlummsﬁﬁﬁ’mu@

* 11 2563 dmuTuinaspumaiyBiesdyyus MIvuniwduazniliugn 19 au.

23



Dividend payment

(Baht per share)

9.08 0-99 :/o > "';9 = **Interim Dividend Payment for period
0.06 7/ / / January 1-June 30,2020
? 4 Z Z 0.04 Z Payment Date: 3 Sep 2020

24



= 2020 Strategic Direction
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ROY Strategic Direction

Key Highlight

Address Health & Wellness Market trend with Organic Farming Tea

(]} H‘Mﬁ Tea &

A'l WAl A mnlut A RoANAKWAI
Cafe >

W e
VR 16 oz -
aWsnidons:Au |
AIUKI
LEYITVEL]
50%

KOWUNRA
100%

FLAVOUR GENIUS™

[imw
S:B:t

26



ROY Strategic Direction

98-42-743

g it

§:‘}1U ! |n§eaﬁu§uﬂaanmu wauianosa

s:gioanindo 23 0.9, - 31 4.0, 2563
*mwaniAvauFtEomskusuiiuiawadtng

aumosa[vmmu
ange Passion Fut Soda aumosaIUmanu 0
=29

Yogurt Frappe 16 oz

U"IHUIH']C)S?IIEJU

ange Pa:

vo. 1162/2563

Key Highlight

Tora:uvdaasou
30,uan)

%5‘- =

weylenh
Audanmumouinloriiasug
awRugendu

'l

All e
wew ST

HOJICHA

z?uman:nunaumnTumnovunmawusmnrydu

e Hojicha Lt Hot Hojicha Latta Hojra Grasa Joly Smoaiie

TeRo:uuanifu E Teda:uvansou Te%o:uvaniniiosliu

*mwaniAsIemsTusIMGWowr:nnidnng
s:g:=anAndo 18 0.8, — 31 5.A. 2563
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Capture Revenue & Profit with upsize strategy

All Cafeée 22 oz.

Commercial nationwide in Sep 2020
7,800 outlets

13}
"l

suulAndu LIS WU wwudu  sueatna:du

*mwanissvemsiosuy/nwlidetonausaiiiduiawizsuatvindiine All Cafe iiitu ﬂ
s=gzi0aARdo 14 W.A. - 30 .9, 2563 i
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Drive All Café consumption through occasion messaging

Afternoon Break

Occasion

@ Uansulvisn

n:nan

20-

8u...ec0onf
29



Drive All Café consumption through occasion messaging

(%l 7.eleventhailand

OQQvVv - N

441 likes

7.eleventhailand aauAsansne!!!
aadu 919 fuled 22 saud
AULNYZI9N All Café
Tinneuldaaduiuiaiosdunguan
WWaLAEe 10 UININTUIA 16 DOUY

4
Y -Jh
K
@
aBRSX
N
e
h
S oS
b
AN

-
]
?’
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Aggressively participant 7-Eleven growth engine

r-ELEVEN <«

__T-ELEVEN.
=Delivery

— ®
— D e I Ive r y z;;‘;gs-s, 21MSsYISUNI3..

Q  Aum
_ T ELEVER
=Delivery —
_WiAy
usnasday

UsTugu

nAvAUKINOY

ol [ Ba

All Café

9IM1SO W
sounov

oS
wsaunu

%%@

1 UOUﬂU

R |
annu I_IIIII_I

-l ,
WSe.

All Café

Uslugu

ZuuIdu

30.00 un

2UIyouuina:

15u2200ud

40.00 yn

4

FuVIGu2200ud

40.00 vin

2Wun21Su

30.00 umn

T-ELEVEN IL
=Delivery

Delivery Platform

ZATYouiTna:Idu

30.00 umn

FIFyouulna:
Ju2200ud

45.00 yn

All Café

FUFgyounitna:du

35.00 umn

anSuidu2200ud

40.00 ynn
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Key Highlight

|
Al LersaL TER & . o o

......

olaiog1 aulv @EEeE. N — 8 |
Augnua:Isiosos SV 4 -_-

- miluluduaurigaihaiu
‘ g la:pensuon

2 -

a
-:I!_-

o

2 »:—,' o,

ifinesswaudnyiu

vinalivess  mdaide vwulindu  vaveouudna: vudu W 1oasals owsmiu

T H 7]
o p p l n g Al oe ve ra 1onws! d’ms'ugn;ﬁAﬂ Café DalLyuy

Nationwide in June 2020

HERBAL TEA
(_Seé&fé‘nv

e e
# . =
= = e

Tea bar /
Refresh station

ok 1 € dow1 00

Delivery 32



PressiRelease

For Immediate Release

Kumoya presents

Rilakkuma'

ihe]RelaxiCate

#2020 Sar=X Go., Lid. ANl Fights Resarsed.

B2C Business

Rilakkuma café at Singapore

Some of the kawaii food design

Artist’s impression with collaborations with
_— Shirley Wong (clittlemissbento)
@ Rilokkuma .
o Gollan &b o o

2020 San=X Co,, Lic. ANl Aights Reservod,

22020 SaneX Ca., Lid, All ights Reserved,

33



B2C Business

Sum:kk@gurusm .
kokoga ochitsukundesu.
Bowansiuriladounsu 259 un @ @ @ @ .. . @
SUWS qouh sumi i yari
sy i, @.O@@@@.

nowh Sumikkogurashi 2 Tu yarsou 398 uIn

Sostiggipan. dondun 19 n.a. 63 - 31 a.n. 63

-

dondsun 23 n.A. 63 - 19 a.n. 63

rfmmoun 29 n.A. 63 - 25 d.n. 63
s .. T 3

momnuunﬂosseﬂu[anumu

& ©ub nln:

©sumikkogurashi film partners

S1dh

.d.loumuumuum unvies, uudoidesdth, fidmido, Guado, woulo giovii, . }
duoda 3inl, sswalinl nnnna nnswia K./

owavansunontgdu 1 u (yash 109 vin)
0 2 awliazau

Sumikkbgurashi’
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1 lu yarr 199 vin © 2 wulfaay

suuls 2 N,
qoth Sumikkogurashi (o Travel) § 3

29.0/n/63) - 25\ widl 63/SUUORINUIANRAUSMSZNAY

CO\I@Z'G PrOteX l l F, S. @ SuBu tu Qoune (voaToU )

GoodAde m 4% Z%%’

Shol(ubujcSu
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2
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B2C Business

D

2SR =
’ %@Faﬂ,

!
‘\‘.‘-‘H,

"

Wiveonovsviribu aguuiov KUISISDU NV 7
oo vinualrun oo CREDT vas ©WN1’$’|

i et @

PACKAGE NMsauns
nng msavi AUDISILUSDIA 9 LN LAV SuAm
2<ouuSonlUM WSn 9 Un AU *au Snddasings

1nsouSodsunpuluiuiiduonavruusasy I

v : SHIRT ONLY PACKAGE [NEXCEUSIVE SACKRAGE
(lasuiawazdo ) (Iasuidonazingeon)
13

| léa Rebecca Edition a‘. rrm/

ESh ,
E-Certificate «.
|4 i Reb&ca Privilege @

“Rebecca Privilege Aoozls?

~ Banz i aw 100 unsad alns EXCLUSIVE PACKAGE 3:Id2ulumaad Limited Edition
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AnsWiAy Colgate
dhnsuaunin ~—

owaaAeurinvalna AsUNA 249 un
Buy Colgate products every 249 Baht

BWUAAVANS KU
DogPlease Licensed Glass Bowl!

Bully GiGi
@i

S Protex’ care 3

sowaaneurinvana,lwsinad,uns
fufaud 10a Asunn 129 un

Bully Gigi

UUOAULNATROUSMSINAN | Receive 3
11w.8.2563-5u.n.2564 111 Qe
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2020 TACC’s Award & Reputation

International
Taste Institute

The taste Institute has evaluated more than 15.000 food & drink
products from around the world.

Our jury of prestigious Chefs & Sommeliers and our strict tasting
methodology have contributed to make the Superior Taste Award, the
most renowned independent certification worldwide, 100% focused on
TASTE. Over 200 jury members are carefully selected based on their
experience in tasting. Their talents are recognized in Chef & Sommelier
competitions or by renowned institutions such as Le guide Michelin or
Gault & Millau. Products are tested by a large panel of professional
taste-experts, members of the most prestigious Chef & Sommelier
Associations.

International taste Institute has been highly recognized from Food and
Beverage industry not only producer but also retails worldwide

As of March 2020, they are more than 72 countries join these prestige
award

~ International
- ' Taste Institute

SUPERIOR

=Es M) £5 B

Tasting Methodology

An objective and independent tasting process

TACC Products : Latte, Thai Milk Tea and Lemon
Ice tea granted stars in Superior taste award
from International taste Institute from Brussels.

~
\J

"

S,

WV

:
.~ .

DL @ o 0

N

Cafe
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2020 TACC’s Award & Reputation

ST

—— Forbes ——

BEST UNDERS
A BILLION -

ASIA 2020

This story is part of Forbes'

coverage of Asia's Best
Under A Billion 2020 list,
which highlights 200 Asia-
Pacific public companies
with less than $1 billion in
revenue and consistent top-
and bottom-line growth.

TACC named 1 of “Best
200 APAC public company
under a billion 2020” list
and 1 of 19 Thai public
company

ASIA'S 200 BEST UNDER A BILLION VIEW FULL LIST

T.A.C. Consumer

MARKET CAP $98M
INDUSTRY beverages
FOUNDED 2002

COUNTRY/TERRITORY  Thailand
CEQ Chanit Suwanparin
SALES $49M

As of Aug 18, 2020

T.A.C. Consumer Public Co. Ltd. engages in manufacturing, distributing, and supplying of
beverages and lifestyle products. Its products include bottled green tea, canned coffee, and instant
drink mix offered under the following brands: Sa-Was-Dee, Na-A-Roon, VSlim, and Zenya. The

company was founded in 2002 and is headquartered in Bangkok, Thailand.

Asua S 200 Best Under A Billion list in 2020 C:"
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T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road, 6 T.A.C.C.

Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : irdtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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©SAN-X

1_'1 Thank you
)

wuUd151IANUAALITU
Aanssuiinaynudunus (TACC)
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