
1

T.A.C.Consumer PCL

9.3.22

Operating Results : Year 2021

Opportunity Day                                                      



Our Major Shareholders

Major Shareholder #Shares % Shares

1. Mr.Chatchawe Vatanasuk 149,707,998 24.623

2. Thai NVDR Company Limited  62,466,518 10.274

3. Mr.Thanutum Kiatphaibool 43,575,843 7.167

4. N.C.B.TRUST LIMITED-NORGES BANK 33 12,763,600 2.009

5. Mr.Nuthajak Liengchayetz 11,000,000 1.809

6. Mr.Chanaphan Piriyaphan 10,983,700 1.807

7. Ms.Pawenee Suwanmethanont (Mr.Chatchawe) 9,720,000 1.599

8. Mrs.Nantana Suwanparin (Mr.Chanit) 8,933,572 1.414

9.. Mr.Wattana Charoennowarat 8,600,000 1.563

10.Mrs.Charunee  Chinwongworakul 8,280,000 1.362

As of November 3, 2021

Total Shareholders 7,615

• Thai Shareholders            7,599    

• Foreign Shareholders            16

% Shares of Minor Shareholders

(% Free float) = 64.34%
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Our Business in Y2021

B2B 96% B2C 4%

Year B2B B2C

2016 88% 12%

2017 84% 16%

2018 88% 12%

2019 89% 11%

2020 95% 5%



TACC B2B business
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covers 3 segments in beverages

B2B(Exclusive for 7-Eleven)

1 2 3
Cold Beverage 

Dispenser

Core Flavor : Espresso, Latte, 

Milk Tea 

Seasonal Flavor : Milky Berry, 

Passion Fruit tea, Matcha

Latte, White chocolate mint

11,400++ outlets

Non Coffee Menu 

@ All Café coffee corner

Core Flavor : Thai Milk Tea, Matcha Green Tea, 

Lemon Ice Tea, Taiwan Milk Tea

Optional core : Fruit Yogurt

Seasonal Flavor : Fruit Tea, Honey Black Tea, 

Orange Passion Fruit, Hojicha and etc.

9,500++ outlets

Hot Beverage

Dispenser  

515 outlets
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Drive category excitement via new news

Cold Beverage Dispenser Non Coffee Menu @ All Café coffee corner1

Y2021 B2B New Flavor

2

4th

flavor

Jan

Full year upsizing  22 Oz

Jan

Core 

flavor

New 

flavor

Commercial nationwide 9,500 ++outlets

Mar
Mar

Jul
Aug

Nov
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Y2021 B2C Business

B2B 96% B2C 4%
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Leveraging B2C expertise to café business and food service

Thailand 210 outlets

Thailand 4 outlets

Cambodia 10+ outlets_

Thailand 14 outlets

Thailand 350 outlets

135 outlets

300 outlets
75 Outlets
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TACC Y2021 operation result : Sales Revenue

Million Baht

1,289

1,520

1,314 1,341

2018 2019 2020 2021
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2.01%

Y-o-Y

Growth from:

1. All Café 

 Number of outlets

 Series of new seasonal flavors launch 

 Upsize of product 22 Oz

2. Co-develop new B2B products 



71.30*

159.18

188.38

215.62

2018 2019 2020 2021

TACC Y2021 operation result : Net Profit 

million baht

2018 2019 2020 2021

%Net Profit  Margin 5.50% 10.41% 14.31% 15.94%

The increasing of gross margin driven 

by portfolio mix , cost & Operation 

efficiency
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+14.46%

Y-o-Y



13

28.76%
30.71%

33.87%

38.02%

2018 2019 2020 2021

TACC Y2021 operation result : Gross Profit

Cost & Operation efficiency drive higher 

gross profit margin

+4.15 pt.

Y-o-Y



TACC Y2021 operation result : 

Total Asset , Total Liability and Equity

964
1,029 1,011

1,066

2018 2019 2020 2021

Total Asset
(Million baht)

304
330

289
322

2018 2019 2020 2021

660
699 722 744

2018 2019 2020 2021

Total Liability
(Million baht)

Total Equity
(Million baht)
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Account Receivable, 

Inventory and Other 

current financial 

assets 

Trade and other 

Account Payable

Profit& Dividend 

payment



TACC’s Financial Ratio 
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สรุป โดยภาพรวมอตัราสว่นทางการเงนิอยูใ่นเกณฑท์ีก่ าหนด

Financial Ratio เกณฑ์
2564 ปี 2564 ปี 2563

อตัราส่วนสภาพคล่อง (Liquidity Ratio)

อตัราส่วนสภาพคล่อง/Current Ratio (เท่า/X) > 2 3.16 3.46
อตัราส่วนสภาพคล่องหมนุเรว็/Quick Ratio (เท่า) > 1 2.96 3.31

ระยะเวลาเกบ็หนี้เฉลีย่/Average Collection Period (วนั) เครดติเทอม 45-75 67 73
ระยะเวลาช าระหนี้/Average Payment Period (วนั) เครดติเทอม cash-60 54 65
ระยะเวลาขายสนิคา้เฉลีย่/Average Sale Period (วนั) < 15 21* 16

อตัราส่วนแสดงความสามารถในการหากาํไร (Profitability Ratio)

อตัราก าไรขัน้ตน้/ Gross Profit Margin (%) > 32 % 38.02% 33.87%
อตัราก าไรสุทธ/ิ Net Profit Margin (%) > 12 % 15.94% 14.29%
EBITDA (%) > 14% 21.37% 19.64%
อตัราผลตอบแทนผูถ้อืหุน้/ Return on Equity (%) > 20% 29.41% 26.51%

อตัราผลตอบแทนจากสนิทรพัย/์ Return on Assets (%) > 14% 20.76% 18.47%

อตัราส่วนวิเคราะห์นโยบายทางการเงิน (Financial Policy Ratio)

อตัราส่วนหน้ีสนิต่อส่วนของผูถ้อืหุน้/ Debt to Equity Ration (เท่า) < 1.0 0.43 0.40



Dividend payment 
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0.06

0.09

0.04

0.10

0.13

0.15

0.04

0.08
0.09 0.09

0.14

0.17
0.18*

2015 2016 2017 2018 2019 2020 2021

Interim Year

(Baht per share)

0.14
0.18

0.13

0.24

0.30 0.33

2016 2017 2018 2019 2020 2021

Waiting approve from 

2022 AGM

Date: 21 April 2022
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2022 Strategic Direction

TACC aims to grow between 10-15 % by creating valve of existing portfolio and continue 

creating new product in high growth & potential markets and new trend customers.
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2022 Strategic Direction

7-Eleven

Jet Spray

7- Eleven 

All Café 

7 Delivery Platform

7-Eleven

- Cambodia

- Laos 

Lotus’s

- Lotus’s Hypermarket 

(Food Court)
- Lotus’s go fresh

(Jungle Cafe

License Business 

(San-x, Maa ja, Jay The 

Rabbit, Warbie Yama)

Domestic

- Punthai

TCI

M&A, JV

Bon Cafe

MOU
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1Q2022 7-Eleven Promotion



21

Drive category excitement via new news

Cold Beverage Dispenser Non Coffee Menu @ All Café coffee corner1

1Q2022 7-Eleven New Products

2

4th

flavor

13 Jan
20 Jan

Core 

flavor

New 

flavor

New Product

24 Mar
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1Q2022 7-Eleven Delivery
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As of Feb ; 6 outlets (+4) from 2021

1Q2022 7-Eleven Cambodia
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1Q2022 Lotus’s Hyper Market

Food Court

Arabitia Cafe

As of Feb ; 75 Outlets (+30) from 2021

Total Lotus’s No. of outlet 240 Outlets
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1Q2022 Lotus’s go fresh

As of Feb ~ 1,700 Outlets (+300) from 2021
Total Lotus’s go fresh No. of outlets 1,700++ 
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1Q2022 License Business



1Q2022 License Business
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1Q2022 Café Business

As of Feb ~ 300 Outlets



1Q2022 Mou with BON CAFE
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Hot vending 30 units 

Target 150 units

22 Outlets

1. Hot vending Machine Agent

2. Non Coffee Menu Products 3. Non Coffee Menu Products Relocation



- ประกาศ พ.ร.บ. วนัท่ี 17 ก.พ. 2565  - ปลดล๊อก ช่อดอก กญัชา
- ไฟเขียวเพ่ือทางการแพทย์ - สามารถปลูกภายในบา้นไดเ้สรี

TCI Business Plan:
- Co-develop Beverage product with TACC

- BP Know how to commercial

- Focus Research & Development Cannabis seed 

 growing

- Key potential partner for Medical grade product

โครงการนิคมเกษตรนวตักรรม จ.เพชรบรุี

1Q2022 M&A/JV

CBD Business
(R&D)

Expand TACC 

Business 

to Health & 

Wellness  



Q&A

T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road,

Suanluang, Bangkok 10250

www.tacconsumer.com
https://www.facebook.com/TACConsumer

IR Contact :

Tel : +66-2-717-2898#77

Fax : +66-2-717-2899
Email : ir@tacconsumer.com
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