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Analyst Meeting

Operating Results 1Q2023
27 June 2023
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W Our Major Shareholders

05 To 8% o, ()
Major Shareholder #Shares - Major Shareholder #Shares &
Shares Shares
11. Mrs.Nantana Suwanparin

1. Mr.Chatchawe Vatanasuk 119,729,825119.692% (Mr.Chanit) 8,933,572| 1.469%
2. Thai NVDR Company Limited 31,284,157, 5.145%) |12. Mr. Nattapol Songsaicholchai 6,390,600 1.051%
3. Mr.Thanutum Kiatphaibool 30.383,243| 4.997%| [13. Mrs. Nuchara Vayakornvichitr 5,900,000/ 0.970%
4. Mrs.Charunee Chinwongworakul 13,742,100/ 2.260%| |14. Ms. Piyada Khunsongkiat 5,220,800, 0.859%
5. N.C.B.TRUST LIMITED-NORGES BANK 1 11,257,900 1.852%| [15. Mr.Wattana Charoennouwarat 5,000,000 0.822%
6. Mr.Nuthajak Liengchayetz 10,500,000] 1.727%| [16. Ms.Nitchana Suwanparin 5,000,000, 0.822%
7. K Mid Small Cap RMF 10,500,000, 1.727% [17. Mr. Chavis Suwanparin — Mr.Chanit 5,000,000 0.822%
8. Mr.Chanaphan Piriyaphan 10,132,700, 1.667%)| [18. Mr. Kasidi Suwanparin _J 5,000,000, 0.822%
9. Ms.Pawenee Suwanmethanont
(Mr.Chatchawe) 9.200.000| 1.513%| 19. Ms.Pinporn Tubtimcharoon 4,763,000 0.783%
10. Mr.Parin Therawor 9,200,000 1.513%) 20. GOLDMAN SACHS INTERNATIONAL 4,500,000 0.740%

As of May 9, 2023

sl e 11,072 @202 % Shares of Minor Shareholders

%o Free float = 71.35%
- Thai Shareholders 11,046 (-29) ( ) (+4.98 pt. from Mar 2023)
- Foreign Shareholders 26 (+3) ' '



(@ Shareholder Structure of Business Group Oracc

30% 89%

Joint Venture Companies Subsidiaries
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Our Business in 1Q2023 OT.ACC.

B2B 92% B2C 8%

. Som -3¢

Hilakkuma- SAN-X CO.,LTD.
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LINE
CREATORS

Café Business
2022 93% 7% (o3 (o) (o)
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TACC B2B Business UTACC.

B2B(Exclusive for 7-Eleven)
Covers 3 segments in Beverages

Hot Beverage \
Dispenser

at All Cafe coffee corner

Cold Beverage \ /2 Non Coffee Menu \ K3

Dispenser

=, Core Flavor : Espresso, Latte, Core Flavor : Thai Milk Tea, Matcha Green Tea,
3 L Milk Tea Lemon Ice Tea, Taiwan Milk Tea
= == seasonal Flavor : Pinky Optional core : Fruit Yogurt
w Candy, Honey Lemon Seasonal Flavor : Fruit Tea, Honey Black Tea,
~» / \Ruby Chocolate, Yuzu, Peach and etc. / \

: | 480 outlets

| 12,200++ outlets [ | 10,600++ outlets




1 Cold Beverage Dispenser

1Q2023 B2B New Flavor

Drive category excitement via new news

-

Seasonal
Flavors
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6 T.ACC.

2 Non Coffee Menu at All Café coffee corner

-

Core
Flavor

New
Flavor

Full year upsizing 22 oz

Commercial nationwide
10,600 ++outlets

~




1Q2023 B2C Business OTACC.

B2B 92% B2C 8%

W, Som -3¢

Hilakkuma- SAN-X CO.,LTD.
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[i_\,] T.ACC.

B2C Expertise on Cafe Business and Food Service
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Thailand 130+ outlets
Cambodia 10+ outlets
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TACC 102023 Operation Result : Sales Revenue Utacc.

(Separate financial statements)

Key Drivers

1. Revenue from sales in 7-Eleven rebound because the COVID-19
Million Baht pandemic situation is better from last year.

2. Increasing of new customers in the second half of 2022.

3. Expansion to new market in Cambodia in conjunction with

expansion of outlets of 7-Eleven.

1,523

1,341
1,314 ’ 11.94%

Y-0-Y

337 378
7

2020 2021 2022 1Q2022 1Q2023




TACC 1Q2023 Operation Result : Net Profit Gracc.

(Separate financial statements)

Key Drivers
1. Increasing in cost of sales since
2020 2021 2022 1Q2023 the second half of year 2022.
%Net Profit Margin 14.31% 15.94% 15.53% 12.30% 2. Increasing in employee-related

expenses in line with increasing of
employee number from last year.

Million Baht

236l52 -23.23%

.62
215.6 Y-0-Y

188.38

60.48

46.43

2

2020 2021 2022 1Q2022 1Q2023




TACC 102023 Operation Result : Gross Profit Margin UTAcCC.

(Separate financial statements)

2]

Key Driver
* Increasing of RM, PM Cost

38.02% 38.96%

33.87% 35.20%

2020 2021 2022 1Q2022 1Q2023




TACC 1Q2023 Operation Result : Otacc
Total Asset, Total Liability and Equity

(Separate financial statements) (Million Baht)
Total Asset Total Liability Total Equity
Other Current Financial Trade and Other Profit& Dividend

ot 056 i ;}}1 e 322 i ;z 722 744 766 i %}
B N N




Financial Ratio

Financial Ratio LnEUN Tasuns 1

2566 il 2566 il 2565
dnsisruaniInaaay (Liquidity Ratio)
F’mswdauamwaaao/Current Ratio (1vin) > 2 3.14 2.71
ARTNFIURNINARDINYULSI/Quick Ratio (tvin) >1 2.96 2.57
seaznaAuniliade/Average Collection Period (3u) rshntnau 45-75 71 68
szﬂznmﬁ"wswﬁ/Average Payment Period (7u) istiatnau cash-60 57 54
seayANadUAILRAL/Average Sale Period (1) < 20 18 20
Basisruusnvanusdiuisalunisninils (Profitability Ratio)
dns1Alstusiu/ Gross Profit Margin (%) > 32 % 31.61% 35.20%
a051A1'l58na/ Net Profit Margin (%) > 11 % 11.14% 15.44%
EBITDA (%) > 15% 15.90% 20.84%
aasINanauununnaniu/ Return on Equity (%) > 21% 27.40% 30.89%
T INAanauLNUINNFUNTNE/ Return on Assets (%) > 15% 19.27% 20.02%
dns18ruitas1zviulaunanivn1siu (Financial Policy Ratio)
Fﬁiﬁdauuﬁﬁuﬁiamumaosjﬁau"u/ Debt to Equity Ration (11i1) <1.0 0.42 0.54

851 TaaawRNdandiumenisiduatlunaeiiiivue
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Dividend Payment UTACC.

0.33 0.36

0.30 (Baht per share)
0.24

0.18 Dividend Yield ~ 6.28%
0.14 0.13 based on average historical
trading 30 days
[12 Apr -15 May]

2016 2017 2018 2019 2020 2021 2022

0.19
0.17 0.18 0.17
0.15
0124 613
0.09 0.10
0.08 0.09 , 9.09
0.06
0.04 0.04
2015 2016 2017 2018 2019 2020 2021 2022
Interim + Year

Remark : Dividend Payment for period Jan 1- Dec 31, 2022 will be paid on May 23, 2023 at 0.19 baht per share
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2023 Strategic Direction Oracc.

TACC aims to grow between 10% by creating value of existing portfolio and to drive cost

and operation efficiency and continue to creating new product in high growth & potential
markets and new consumer trends and expand the channel of sale.

Sustainable.
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(@ 2023 Strategic Direction
7-Eleven

Delivery
SlSa= Platform

7-Eleven 7-Eleven
Jet Spray

Lotus’s Group Licenses

Business
MOU

6 T.ACC.

7-Eleven
Cambodia
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YTD 2023 7-Eleven Growth Pillars UTACC.

Channel Expansion
Delivery Platform

Core Business via Promotion New Product via New Launch
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2 Non Coffee Menu @ All Café coffee corner
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‘? YTD 2023 7-Eleven Cambodia

7-Eleven in Cambodia Outlets

o
[
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As of May 2023 ; 58 outlets +10 from Mar 2023 Y
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YTD 2023 Lotus’s go fresh Oracc.

As of May 2023 ~ 1,700 Outlets

Total Lotus’s go fresh No. of outlets 1,700++

; ‘ 4 ~ MANGO
MANGO % { SMOOTHIE
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Seasonal Menu
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airport singapore

First Look: Rilakkuma Holiday at Changi Airport - YouTube

Chill out with Rilakkuma and friends At Changi Airport, Singapore



https://www.youtube.com/watch?v=TE1seI1ZJ7Y
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YTD 2023 License Business (Domestic License) : DOG PLEASE OT
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TACC WaZ¥N1IA1 2aNIU Hong Kong International Licensing Show 2023

24




YTD 2023 License Business : WARBIE YAMA UTACC.

Tts me,
Warbie!

THE INSIDE WORLD OF
WARBIE YAMA

The amusing, heartwarming
and inspiring exnibitien

25



)
YTD 2023 License Business : New Character UTACC.

Line Creator Thailand, Exclusive Agent in Thailand for 2 years

BearPlease Dueb Dueb Minimal G Mheenoom & Tainim

Y’ | LINE CREATORS

Soulidovil UTme! wudulatagninesTuaga
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LINE CREATORS MASCOTS
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Seasonal Menu

N\ Signature Menu
&
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As of May 2023 ~ 600 outlets
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YTD 2023 Café Business UTACC.
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YTD 2023 “TRIVA” Brand

I I ! I b h I () triva cafevision
CAFE VISION
Triva Cafevision >
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Q YTD 2023 MOU with BON CAFE Otacc
- 1. Hot Vending Machine Agent

" BONCAFE
— A .
ML TE S = g ET

As of May 2023: Hot vending 142 units
(+#23) from Mar 2023

- -

2. Non Coffee Menu Products at BON CAFE Channel
BONCAFE




Health Inspired Planet Co., Ltd. (HIP)

o
hio
Name of subsidiary : Health Inspired Planet Co., Ltd. INSPIRED PLANET
Core Business : Distribute of dietary Supplement Products,

Skincare Products, Beauty and Health | | |

Care Products . 89% 1.0°.A 1%
Registered capital : THB 50,000,000 UTACC. e 9,

Original Owner  Ms.Pawenee S.

B‘,QSS‘
o, 4

We are committed to
promote Holistic
Health & wellness of
the individuals and
communities through

.‘%‘ Brand Journey e
N ‘Be Bloss ... Be You.

To inspire to help
consumer to Live

Bloss a range of innovative Long life, Healthy
ol solution. and Happy...
2022

Bloss Lifestyle

Innovation
Effective
Integrity
Approachable
(Light to Medium
Health conscious)

“‘
2021




Health Inspired Planet Co., Ltd. (HIP)

Business Plan 2023

« GOAL : To relaunch BLOSS brand by reaching 100 MB sales revenue
within 2024

- OBJECTIVES :
- Reclaim brand premiumness & leadership in functional jelly format
- Further build brand penetration & consumption
- Strengthen health innovation image

. 7 g
Product Portfolio @, Channel

Made in Korea

Online Retail
[800+]

LINE Official Accour

Shopee

Body & Skin Supplement (Jelly) Skincare




Sustainability Framework & ESG

Sustainability Management Policies and Goals
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G : Governance

GENDER
EQUALITY

DEGENT WORK AND
ECONOMIC GROWTH
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Sustainability Management in Environmental Dimensions through
“Carbon Footprint Project”

2022 Base year

Energy Management

Electricity consumption in 2022
amounted to 790,185 kWt

E‘I:E
_.J‘
o

Water consumption in 2022
Qmunted to 3,163.89 cubic meters.

Waste and Pollution \
Management

n -
i’-é;

Waste from the production process in 2022
amounted to 0.108 tons

Greenhouse gas
emissions
W10
Ty
GHG

ik

ﬁj T.ACC.

2024 - 2025 TACC’s Goal

-

(col’

Reduce 3-5%

J

Global - Thailand

e —

zero emission

~

Greenhouse gas emissions in 2022
amounted to 470 tonCO2-eq /

\_

Current Target
Global Global
36.8 gigaton Co2 Reach net-zero emissions
Thailand by 2050

247.7 million tonCo2 Thailand
- Reduce CO2 20-25% by 2030

- Reach net-zero emissions
by 2050

_/




T.A.C. Consumer PCL
9/231-233 Ramkhamhaeng Road,
Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : irdtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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