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Our Major Shareholders

Shareholder #Shares ShZ)res Shareholder #Shares ShZ’res
1. Mr.Chatchawe Vatanasuk 101,956,025 16.769%| 111. Ms. Piyada Khunsongkiat 5,820,800 0.957%
2. Thai NVDR Company Limited 42,491,579 6.989% [(12. Miss Nichana Suwanparin 5,000,0000 0.822%
3. Mr.Thanutum Kiatphaibool 23,947,843 3.939%| |13. Mr. Chavis Suwanparin 5,000,000 0.822%
4. Ms.Pawenee Suwanmethanont 10,040,000 1.651% [14. Mr. Kasidi Suwanparin 5,000,000 0.822%
5. Mr.Nuthajak Liengchayetz 9,452,800 1.555% [15. Ms.Pinporn Tubtimcharoon 4,344,500 0.715%
6. Mr.Parinya Therawor 9,200,000 1.513% [16. Mrs.Chirapan Khotcharit Choosang 4,244,954 0.698%
7. Mrs.Nantana Suwanparin 8,933,572 1.469%| A17. Ms. Patcharamon Panchasrap 4,200,400 0.691%
8. Mr. Chanaphan Piriyaphan 8,000,000 1.316%| 18. Mr.Paitoon Panuthuwadeethorn 3,867,400, 0.559%
9. T.A.C.Consumer PCL (Treasury stock) 8,000,000 1.316% [19. Aioi Bangkok Insurance PCL 3,000,0000 0.493%
10.Mr. Chai Manopas 7,288,000 1.199% 20. Mrs. Nuchara Vayakornvichitr 2,988,600 0.491%
As of Aug 25, 2025
@@Wﬁ% Total Shareholders 13,262 ((_)\ ﬁ % 75.41%
h-l m M » Thai Shareholders 13,237 m h_l h_l Free float
*  Foreign Shareholders 25
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Cold Beverage

Hot Beverage

Dispenser Dispenser
Year B2B B2C
2022 93% 7%
2023 94% 6%
2024 93% 7%

Our Business

89%

B2B (7-Eleven)

&)

11%

B2C (Non 7-Eleven)
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TACC B2B (7-Eleven)

-

Cold Beverage \
Dispenser
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Core Flavor : Espresso, Latte, Milk Tea
Seasonal Flavor : Apple Tea, Drinking Yogurt,
Oleang, Jasmine Green, Tea, Americano,

Lychee /

(11118
L 14,200 outlets (+200)

Total 7-Eleven 3Q2025 = 15,764 outlets

(+516) From 2Q2025

Excluslve for 7-Eleven

Covers 3 Segments in Beverages

at All Café coffee corner

/2 Non-Coffee Menu

Taiwan Milk Tea
Optional core : Fruit Yogurt
Seasonal Flavor : Pure Matcha

Core Flavor : Thai Milk Tea, Matcha Green Tea, Lemon Ice Tea,
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| | 12,350 outlets (+300)

Hot Beverage
Dispenser

~

' ””| 338 outlets
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3Q2025 B2B (7-Eleven) New Flavor HTACC {%"’

Drive category excitement via new news
1 Cold Beverage Dispenser 2 Non-Coffee Menu at All Café coffee corner

/ Seasonal Flavors \ /Core Flavors \
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3Q2025 B2C Non 7-Eleven

Cold Beverage
Dispenser

-

Hot Beverage

Dispenser

)

89%

B2B (7-Eleven)

11%

B2C (Non 7-Eleven)
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COFF!E & !ATIRV

g BLACK CANYON

Thailand 300 outlets 1,885 outlets

of 3Q2025
International 50 outlets (as of 3Q )
(+185 from 2Q2025)
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TACC 3Q2025 Financial Highlight

Sales Revenue

Al

618.97
Million Baht

f +28.60% Y-0-Y

(a)

(b)

(c)

The main contributing factor was the
increase in revenue from products sold
in 7-Eleven stores from domestic
consumption.

The trend of Thai milk tea and matcha
green tea in the consumers.

The Group introduced new products
to the market in collaboration with
7-Eleven

GP Margin

D

32.03%

&  1.19%Y-oY

Due to the increase in cost of sales.

Net Profit

=

89.99
Milllon Baht

4 +48.98% Y-oY

The increase in net profit was driven
by the Group’s revenue growth,
effective operating expense
management throughout the year, and
lower subsidiary operating expenses
after ceasing certain operations.
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TACC 3Q2025 Financial Position
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Consolidated Performance

Total Asset Total Liability Total Equity
1
L Seo
=T O =~
1,206 479 7127
Million Baht Million Baht Million Baht
‘ -1.23% y-0-y ‘ -3.23% y-0-y f +0.41% y-0-y
Trade and other receivables / Other Trade and

Current Financial Assets other account payables Profit from the perlod



Financial Ratio

3 . . ‘
Financial Ratio Tasauna 3 Tasuna 2 Tasana 1 il 2567
1l 2568 1l 2568 1l 2568
BasAIMANTNARDY (Liquidity Ratio)
DMTIRIURNINARDI/Current Ratio (111) >2 2.33 2.24 245 227
DATIEIUANTNAREINYKLTIQuick Ratio (1v) >1 2.08 1.91 2.16 2.06
- l:r el -
5:ummmummﬁumuemge Collection Period (74) LATAGALNAaN 45-T5 62 60 62 64
J B -

SzezlIa1 T 19z Wik/Average Payment Period (4) LATARALNaN cash-60 60 69 69 66
Stz13710 udLad/Average Sale Period (T4) <20 23 30 27 19
Bas1dmUERIATINE NI IWN15KINT LS (Profitability Ratio)
0 L 5T AW Gross Profit Margin (%) >30% 32.18% 32.26% 32.36% 33.21%
g5 lsans/ Net Profit Margin (%) >11% 14.05% 13.77% 13.66% 12.43%
EBITDA (%) >15% 19.48% 19.16% 19.03% 17.09%
BATIHARALUNULTIOWW Return on Equity (%) >21% 37.57% 32.76% 30.59% 32.71%
DATIHAAALUNUIMNAUNTNL/ Return on Assets (%) > 15% 22.76% 19.43% 19.06% 19.65%
Bas18MILATIEWRLEVIEN19N15L% (Financial Policy Ratio)
A i J’n i i (=) e i
pATAUniFudod U I NaRW Debt to Equity Ration (1+11) <1.0 0.65 0.69 0.61 0.66

&l

G I@mmwmué“@mmumamsﬁuag’iummmn
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12




(Baht Per Share)
Dividend Yield = 7.93%

Based on close price 4.92 Baht
YTD as of 18/11/2025
o1ef " Hoss

2016 2017 2018 2019 2020 2021 2022 2023 2024

0.21
0.20
0.18 0.19 0.19 0.19

0.17 0.17 0.17

0.15
0.14 0.13

0.090-09 0.09 910

0.04 0.04

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Interim Year

Remark : Dividend Payment for period Jan 1- Jun 30, 2025 paid on Sep 5, 2025 at 0.21 baht per share B

Dividend Payment Oracce. 2)°

decade )
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2025 Strategic Direction
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Core Business Partnership Ecosystem
Regeneration Acceleration Collaboration

* New trend & « New category e Cost optimization
) lifestyle ® . New geography  Supply innovation &
* Consumer sustainability

Fragmentation

&

>

SiYears Investment Plan (2025-2027)

TACC Factory Investment Venture

 Product line extension




1 Core Business

Regeneration ‘ YTD 2025 B2B 7-Eleven Growth Pillars

Core Business

] Channel Expansion New Products
via Promotion

via Delivery Platform via New Launch

=Delivery
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20 outlets
+10 from 2Q2025)
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Core Business
Regeneration

YTD 2025 Café Business

Signature Menu

Consumer Fragmentation
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1,885 outlets
(as of 3Q2025)

(+185 from 2Q2025) Y




2 TACC Own Brand Acceleration

TRIVA. -
e YTD 2025 MOU with BONCAFE

BONCAFE

me mﬁ

Makro Tiktok

Cambodi SHOP

Hot vending 358 units
(+18 from 2Q2025)
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2 TACC Own Brand‘ New Character

“Mochi Mochi Panda”

Dekapan

Dekapan (innzil)
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“Alexander the Fat Tiger”
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TACC ESG Framework
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TACC’s SDGs Y2025
SUSTAINABLE GQALS E S

GOOD HEALTH

DECENT WORK AND INDUSTRY. INNOVATION
AND WELL-BEING

ECONOMIC GROWTH

1 CLIMATE GENDER
ACTION EQUALITY

DEGENT WORK AND 12 RESPONSIBLE -I 6 PEACE, JUSTICE

ECONOMIC GROWTH
‘Jl\‘

CONSUMPTION AND STRONG
AND PRODUCTION INSTITUTIONS
\

TACC’s ESG Projects since 2022 - Present

21



YTD 2025 ESG Activities

\

[ Solar Rooftop TACC’s Factory & OEM

- {ﬂL( . BENJAPHANPONG Co., Ltd.
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Declare CAC, CAC Policy / CGR
Checklist 2025

o

UPIRANAINA UIEMANRNINR 1IEMMNAWIINE ¥INRAYAUN NG uIERIeuHING
Nations! CG Commbttee National CG Committer Nathonal CG Committer National (G Committer Natinaal CG Committer

CAC

COLLECTIVE ACTION AGAINST
CORRUPTION
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Q&A

IR Contact :
Tel : +66-2-717-2898#77 T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road,
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