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Our Major Shareholders

Shareholder #Shares ShZ;'es Shareholder #Shares Sh;/:‘es
11. Ms. Piyada Khunsongkiat 5,820,800 0.957%
2. Thai NVDR Company Limited 41,158,814 6.992%| [12. Mr.Bancha Pornsuksiri 5,035,500 | 0.828%
5. Mr.Parinya Therawor 9,200,000 1.513%
16. Ms.Pinporn Tubtimcharoon 4,485,900, 0.738%
7. T.A.C.Consumer PCL
(Treasury stock) 8,000,000 1.316%
8. Mr. Chai Manopas 7,628,000 1.255%| [18. Mr.Paitoon Panuthuwadeethorn 3,546,700, 0.538%
10. Donachatch Kiangsiri 6,900,000 1.135%| [20.Mr.Nattapol Songsaichonchai 3,528,600, 0.580%
/ As of 5 Aug 2026 \ / 000 )
o
000000 .2
GG ) Total Shareholders 14,379 rwm 77.28%
M m m M M M Thai Shareholders 14,355 Free float
\_ Foreign Shareholders 24 - \_ Y, ){ TASCC



Shareholder Structure of Business Group

+TACC

79.98%
TACCPLUS

Distributor of drinking water and beverage products.
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Our Business

TACC remains a 7-Eleven-driven B2B beverage platform but is actively diversifying channels and revenue streams.
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TACC (Exclusive 7-Eleven)

Core revenue from the 7-Eleven segment continues to grow,
supported by the ongoing expansion of 7-Eleven store outlets.

Cold Beverage 2 Non-Coffee Menu
Dispenser Cafe at All Café Coffee Corner

14,500 outlets
(+200 outlets QoQ)

12,700 outlets
(+100 outlets QoQ)

Total 7-Eleven
Core Flavor : Espresso, Latte, Milk Tea 2 Q 2 O 2 6 '?eoar,e Ll;lr?wvc?r: I:C-l-ehozlj iTI\e/leial,kT-;ei\;a\/,al\r:Ial\}IﬁE?'eC?areen

Seasonal Flavor : Butterfly Pea Honey Lime
. 16,284 outlets
CRAFTING (Foeecdil s (+200 outlets QoQ) +TACC




2Q2026 (7-Eleven) New Flavor

Drive category excitement via new news

Growth is driven by innovation (flavors/products), channel expansion, and strong beverage consumption trends.
1 Cold Beverage Dispenser 2 Non-Coffee Menu at All Café Coffee Corner

Core Flavors

-
awsmu

AMERICANO
wanumuwrsvaaaBoa
Hou iy iile!

New Flavors

Optional Core 25 June
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2Q2026 (Others)

Revenue from the Others segment recorded significant growth,
reflecting the company’s successful expansion and diversification efforts.

15%

(Others)

Cold Beverage
Dispenser
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Expertise on Cafée Business

Same store sales growth and seasonal menu has shown significant growth.

gBLACK CANYON

- R —

Thailand 300 outlets 2,440 outlets
International 50 outlets (as of 2Q2026)
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2Q2026 New Flavor

Same store sales growth and seasonal menu has shown significant growth.

Signature Menu
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2Q2026 Financial Highlight

We achieved strong double-digit revenue and profit growth. Overall performance was in line with our targets.

682.8 MB 217.6 MB

+18.2% YoY +17.9% YoY

Sales & Profits — Q2 2568 vs 2569
+18.2% YoY

+17.9% YoY
217.6 +31.6% YoY +31.9% YoY

100.01316 79.1104.3

184.6

Sales Revenue Gross Profit EBIT Margin Net Profit

w112568 =1l 2569 Margin

o« s1e{giiNu 105.2 &1uLn vsa +18.2% YoY (682.8 vs 577.7 &1uunn)
- Sunuuiaiia 72.1 &uwn (A margin Nsesi)

o ilsdudiu +17.9% YoY (217.6 vs 184.6 d1uinn)

o milsmnmssmdiuau +31.6% YoY (131.6 vs 100.0 & uinn)

«  thisans +31.9% YoY (104.3 vs 79.1 &uinn) +25.2 S 1uinn

CRAFTING (Zoccikel o=

131.6 MB 104.3 MB

+31.6% YoY +31.9% YoY

Margin & Cost Ratios (% of Sales)

68.0% 68.1%

32.0% 31.9%

17.3% 19.3%

15.0% 12.9%

13.7% 15.3%

COGS/Sales GPMargin SG&A/Sales EBIT Margin Net Profit
Margin

mil2568 mil2569

GP Margin 31.9% (flfau 32.0%) — fhlstugunsas

FUNUIROAL/COGS (68.1%) Aaulsduduanuials uazlilddulnmanmsansian
SG&A/Sales ana1n 15.0% — 12.9% (Op leverage)

EBIT Margin venaain 17.3% — 19.3% (+2.0pp)

NP Margin veneaan 13.7% — 15.3% (+1.6pp)

*TACC
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1H2026 Financial Highlight

We achieved strong double-digit revenue and profit growth. Overall performance was in line with our targets.

1,321.5 MB 422.4 MB

+19.3% YoY +18.4% YoY

Sales & Profits — 6M 2568 vs 2569

1,400.0 1,321.5

1,200.0 | 1107
1,000.0
800.0
600.0
400.0
200.0
0.0

Sales Revenue  Gross Profit EBIT Margin Net Profit
Margin

w1l 2568 mil2569

-+ wamsefiunuann 6 Lﬁaumnuaaﬂ 2569 wiulmathandaunse laasieldomnms .

mmwawu 19.3% YoY & 1,321.5 aauun Ummmfsa‘nsmuim 34.1% YoY maa
mmmswmsmu‘[mvaaﬁmvﬁmamamuﬂmﬂm av‘naunau's”a‘nsmwmsusmﬁmu‘nu
wazA lsshafifduathasiafiag

. u%ﬁ’ﬂmm'm%’m:né’mﬁwﬁwvﬁﬁﬁuﬁuﬁ’ﬁ?ﬁu 32.0% InatAsvilnau wiisialduenssi

aznsiaifiag waaufvanuamansalunmsudmssunuingiuuazlnseasiasimuiz
I&ashafiussananiw vausiBensudndiualesralunmsuianazudmssasials
anau N 15.4% waa 12.8% duwali EBIT Margin venasiailu 19.4%

CRAFTING (Zoccikel o=

256.5 MB 204.0 MB

+34.0% YoY +34.1% YoY

Margin & Cost Ratios (% of Sales)

67.8%8.0%

32.2%32.0%
17 3¢y19.4%

15.4%12.8% 37 13.7%15.4%

COGS/Sales GPMargin SG&A/Sales EBIT Margin Net Profit
Margin

m1il2568 mil2569

mstiulavaari (sonnissfivaw(EBIT) 34.0% LLa“’ﬂ']‘Z‘SE-TTIE 34.1% azau
msifim Operating Leverage atihadnLou T@ﬂuw‘nmmmmaﬂum'ﬁmu‘[m
vaveaaualiflunamislsiunnlu denal# Net Profit Margin Usuwiiuein
13.7% flu 15.4% Badadluszaufindannsaunas a‘"‘nauﬂmmwnﬂm AduINM3
AlugsNanan
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2Q2026 Statement of Financial Position

1,379.5 MB 422.4 MB 256.5 MB 0.61x
+57.7 MB +78.0 MB +70.0 MB Policy < 1.0x

22

Asset Mix — ifigufiudin vs Uaraain Capital Structure — niidu vs duvasdariu

315.0. 2568 30 fi.21. 2569 315.n.2568 30 f.a1. 2569

® Fundwdnyuday  m undwdlinyuiau mnildu  masughariuv

nilguan 20.3 au. (B milan)
Equity w1 78.0 aw. (rhisazam)
D/E apa1n 0.69x — 0.61x
TAsuas1anuU conservative wdawns

+  wiuas +70.0 au. (207.0 au.)

¢ ganniinsusn +6.4 au.

o FUAMALLAaan 24.6 au. (Usrsh)
« PP&E + ROU +67.0 au. (CAPEX)

CRAFTING (Zoccikel o= FTACC



ARMSIEIUNIMSLEY 08 N 31 suNAd 2568 taz 30 diguau 2569

Ratio AUGIA Uaaanm Policy Status
Current Ratio 2.25x 2.51x >= 2.0x v WU
Quick Ratio 1.98x 2.26x >= 1.0x v WU
Debt/Equity 0.69x 0.61x <=1.0x v WU
Cash/Current Assets 12.3% 18.6% Monitor -

o AMWAADIVANIA 6 LAAULSNL 2569 AT umnauaamﬂu,mLLa*"a\mmnmﬁﬁﬁmumT"i arfiulédoin Current Ratio wag
Quick Ratio

«  Aanuausnlumshisenilsazduuaauddimudeusann sz Quick Ratio gandt 1.0x snn wdildiNedumaandad
AUNSWEINYUDNLUTMWAFDIFILNENWA

Tadl
TAseadianu véa Debt/Equity andn 0.69x flu 0.61x LaAINIANULFLINIMSIEUARAY

¢« Wuarsiadunswery Ul NN 12.3% 1flu 18.6% WiuTu 6.3 ppt H3a+51% asnauaninAaadriaa buffer IuanRTU
ﬂwsaummumsaaﬂuﬂsa M&A Tuawam
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d 2026 Strategic Direction
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Build Strong
Topline Growth

Core Business
via Promotion

CRAFTING (LcsiduliFics
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Channel Expansion
via Delivery Platform

ALLSDELIVERY

7 Select Size M 2 1ifio wuvgouudnaziiu wulanduiiu22ooud
SINWIAL

36un 35uin 45 un

¥uwidu2200us ¥uVegouudna:
L-silng 18u2200ud

45un 45 un

via New Launch

YTD 2026 7-Eleven Growth Pillars

Driving business strategically to deliver long-term value creation.

New Products

(Optional Core) Oct

All

Café

awsniu
wanumuwiuaadea
tou Wy fufe!

main )
i

International
Business

CAMBODIA
39 outlets (-24)

32 outlets (+2)
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Build Strong YTD 2026 Cafe Business
Topline Growth Driving business strategically to deliver long-term value creation.

Promotion i YTD 2026 MOU with
W B0ONCAFE

BON CAFE 13 units

CRAFTING (LcsiduliFics | +TACC
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No.1 Tea Brand YTD 2026 “dussfiuvndunniu”

Love
Driving the next chapter of growth through the synergy of top tea consumer favorite brand.

CRAFTING (LcsiduliFics +TACC

19



Build Strong
Topline Growth

.Domestic License
L
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YTD 2026 License Business

Driving business strategically to deliver long-term value creation.

International License
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TACC ESG Framework

Driving the business towards sustainable growth.
Business Purpose
“We commit to building compounding well-being quality value for sustainability across all”
ESG Framework and Sustainability Strategy
Commit to food quality and safety policies by

Manage the organization to win with producing beverages and products that are high | EMPOwering TACC People’ by fostering a
transparency and govermnance. adhering to quality and safe, in compliance with regulatory learning saciety, building a Culture of
sustainability principles throughout TACC™s and customer i rating with i
value chain to foster sustainable economic integrity and conti improving for a better ions amang

growth, quality of ke and a healthy environment. emplayees.

Sustainability Components.
FESGOALS TACC's SDGs Y2026
s

TACC's ESG Projects since 2022 - Present.
CRAFTING e

V3N LwayaWuswd S1iia

BENJAPHANPONG Co., Ltd.

~

TACC
gNSEAL
Tsanufden
fimeia Solar
Cell

YTD 2026 ESG Activities

Driving the business through sustainable practices.

() .. SET
< -Learning

)g ESG 101 WuguA1Ww§ ‘
S 1 UADIUEVEU

CRAFTING (LcsiduliFics

ansg
\ 100% on 2025

ESG201 msuSHISAIL
1dev ESG (ESG Risks)

( R

Excellent CGR Score 2025

ESG 100 2026
Certificate CAC

UIIWHAMIAUWNINGE UNIERANOUNINR WIENMNAWIINE WINIAYIAUNINE BIERRNeURING
Nationsl CG Committer National CG Committer Nathonal CG Committer National CG Committer Natiasl CG Committer

2H2026)




YTD 2026 Award & Recognition

Excellence creates sustainable growth.

Forbes Asia Best Under A Billion 2026 Excellent AGM Checklist Scores 2026

. {&Sumssndusiu Forbes Asia’s Best Under A lﬁl Uil U’Ll [ﬁl Uv}l
Billion T¥iiflu 1 Tu 18 udi¥numisulng Afiwans

sdunuUlanal wEauadsamstiulpuagsialénas

nlslEasiasaiiiag “fralauaumistidumlacing”
lFsumsusziiiu AGM Checklist 100 AstunLsy
e 1flu 11 5 usEn Nlgsumssnausdy safiaailuili 2 52911l 2569 siatiiaailuilf 3

CRAFTING (Doscikil s +TACC
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Q&A

CRAFTING (Zoccikel o= FTACC
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Contact US

IR Contact:
Tel : 02-295-1555 #8
E-mail : ir@tacconsumer.com

T.A.C. Consumer PCL. Head Office : MS Siam Tower Building
Rooms No. 250-259
and 262-263, Floors 25-26 Rama 3 Road, Chong Nonsi, Yan Nawa Bangkok
10120, Thailand

*TACC
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