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Major Shareholders

Major Shareholder #Shares % Shares
1. Mr.Chatchawe Vatanasuk 180,459,643 29.68
2. Mr.Thanutum Kiatphaibool 56,261,643 9.25
3. Thai Life Insurance PCL 19,250,000 3.17
4. Thai NVDR Company Limited 18,815,008 3.09
5. Mr.Chanaphan Piriyaphan 15,247,000 2.51
6. Mr.Nuthajak Liengchayetz 14,500,000 2.38
7. Mr.Petch Phaewphraikul 11,467,771 1.89
8. LGT Bank (Singapore) LTD 9,405,800 1.55
9. Mr.Chanit Suwanparin 8,933,572 1.47
10.Mr. Chaiyachet Sriwaleephan 8,290,510 1.36
As of Mar 11, 2019
Total Shareholders 4,332 % Shares of Minor Shareholders
Thai Shareholders 4,327 (% Free float) = 58%
Foreign Shareholders 5
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Our Business IN 2018

B2B 88% B2C 12%
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Hilokkuma- SAN-X CO. LTD.

2016 88% 12%

2017 84% 16% 5




Our Business IN 2018

B2B 88% B2C 12%
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TACC B2B business

BZB(Exclusive for 7-Eleven) ‘ 4 %ﬁ
¥

covers 3 segments in beverages -~

Cold Beverage Non Coffee Menu Hot Beverage

1 Dispenser 2 @ All Café coffee corner 3 Dispenser
‘ - s o - ; —

2018
¢ Core Flavor : Espresso, 2018
Latte, Milk Tea Core Flavor : Thai Milk Tea, Matcha Green Tea,
Optional core : Hershey’s Lemon Ice Tea
Seasonal Flavor : Lychee Optional core : Fruit Yogurt

wi. ~ berry, Thai coffee Seasonal Flavor : Lychee berry, Unicorn and
Topping project

| | 10,000++ outlets | | 5600++ outlets | | 618 outlets




2018 B2B new Flavor

Drive category excitement via new news ‘ ’Qa

Cold Beverage Non Coffee Menu

1 Dispenser 2 @ All Café coffee corner
7 n e Zj
—\\_—/ " o,,‘;,.'a7

—

HERSHEY'S

FREEZE

Milk Chocolate)
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B2C Business IN 2018

B2B 88%

~‘

B2C 12%
1 |
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A PRODUCTS




2018 TACC B2C business

BZC(TACC own brand)

covers 4 segments in category

Character business RTD Beverage
Som -

Z/W_M"es—\ 3Instant Mix Beverage )
Hilokkuma: SAN-X CO. . LTD. ﬁ @ Q . |
'_;; OSAN-X 7 o e : .
: coer (asmile

1

POP |

WITH STRAWBERRY
DIFPING

< A (L8
Coa S -
Som-3 Edu-1¢Cs L. k N
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TACC B2C business

(Y ) B2C(TAcC own brand)
ﬁ) SM - v

Hilakkuma: SAN-X CO. LTD.
:, ©SAN'X s : = x SAN-X Co., Ltd. v

(% 1222501021 Fax e13:2507828
HUTYORRRBHE  wevwse wosomsanxcop

5 g,
l) /

To Who It May Concern

S

“This letteris to confirm that TA.C. Consumer PCL. located at UM Tower F.23, No.91231-233
Ramkhamhaeng Road, Suanluang. Bangkok, Thaland. 10250, serve agent and
representative for SanX Ca,, Lid. Japan,

3 -
<o) J 2
TAC. Consumer PCL s authorized ta negotiata and savice allour iconsing business and Sipallager28

i i
Rl ool S S o 8 .
advertise, promote, collecting royalties from licensees and legal action, copyrighted \|
e -0 Ve o
Vil 2
FAL, Consina L am cr- ot fr San G L. s T, Sgapors
<

ity Ganbat. Lo veiom 8 . o -
)idsta 9 .
vk you o our st and e ok orvar o sening you g TAC. Consumor b )
s =
Giheanere 12 — e
Shgapera 12 .
J

Tndlonesia 9 W)

Sincerely,

3 Name: M. Masao Chica
Tile: President
Gompany: SanX Co, Ltd

RERAG S 2 4

Py TRRNBIR 2 .:. .V.
DG -

‘ * -+, * + < RN
©2017 SAN-X CO. LTD. ALL RIGHTS RESERVED.

e A M S
k% D . " “‘!4 + wl + ey & 'Qé% X
o % L (@) . '@ S &

5 years Contract : 2018-2021
7 countries territory : CMLV + Thailand + Sing/ Mal
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2018 TACC B2B business

Convenience store premium Program

N N

oM - a2 TESCO Y
gwx co.,:[? Lotus SM 7o

@xpress Rilakkuma- SAN-X CO. LTD.
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2018 TACC B2B business

FMCG Premium and Merchandising

MAJOR

CINEPLEX

BucketfSet]

+thday ' ’ - Unifinganqu:

WA oot WAd8 Ut
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2018 TACC B2C business

Expanding a smile portfolio
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2018 TACC B2C business

Expand TACC Foot print to Food service channel

Assigned as partner for non carbonated beverage in A&W Thailand

@ express

% FLoATS - SNAcKS - Desserts
S4AM & CHEESE

\ —— WAFFLE SAWI:IDWICH

+ IﬂSDJﬂU el

8 Stores:

g1 MRT amulwqrsu's g011nszsN 9
amuamm'm a'm'mw"ﬂu"lmfuaum
a'm'\ilu dan.3 'un'm 30 g2y Uawn.
guAuna 3 Aatudas UuU1-NU.6 waz

a'm'\ﬂuu'w AN mmau'm tdA-UI9Ual
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2018 TACC B2C business

Expand TACC Foot print to Food service channel

@ express

Froars - Snacks - Desserts
- HAM & CHEESE

. WAFFLE SANDWICH

uauuauciﬁa NwWiWa nouss

+ IHSDJGIU : mw-‘“""""“

Hot and Cold
Dispenser machine
6 hot & Cold menu
: Coffee

: Chocolate

: Honey Lemon

" 8 Stores:
g121 MRT ammwajsus ga1UNIE5 U 9
amuammm a'm'mvhi’u“lmfuaum
mdznilu dan.3 'a.m'm 30 g2y Uawn.
guAuna 3 AN AASE LIIUI-NL6 LA

a"m'\ﬂuu'w AN mmau'm tdA-UI9Ual
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= 2018 Financial'Figures
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Sales Revenue

1. Cold Beverages Dispenser
2. All Cafeé

3. A Smile, Twist Donut

4. Character Business

Million Baht

Cambodia

+8.90%
y-o-y
1,289 /\
1,281 ’ +0.62%

y-o-y

1,177

2016 2017 2018 18



%Net Profit to Sales Revenue

million baht

+10.45%

101.83

y-o-y

112.47

8.60%

2016

2017

2017
8.78%

71.30

2018

2018
5.50%

The decrease in net profit was
driven by

1. The decline of gross margin
from the cost of sugar tax and by
the discounted selling price in
Green Tea for export sales.

2. The increase of selling

expense from write off bad debt
in oversea account receivable.




Gross Profit Margin (%)

2017 31.95%

31.83%
L ——

29.40%

30.65% 30.22%

29.83% 28.76%

25.59%

1Q 2Q 3Q 2018

20



Total Liability

Total Asset
(Million baht)

(Million baht)

I
| iLA J A
934 948 | 964 m“ﬁ?“"‘ﬂmu"”?%?n%l""zm 278 283 | shulugitinain
. ot o :
| e s : \Wnildu naan
; HAELIUARTLAN | < nindelifodrnua
I ANsELTIUIU .
| I 295y
[
I 1
; T
2016 2017 2018 2016 2017 2018
Equity
(Million baht)
|
656 665 | 660 eduifuna
! sz fluaznaisanawiu
: tunaszninena
I 334 79 au.
|
I
I

2016 2017 2018 21



Dividend payment

(Baht per share)

0.14 0.18 0.13
,ﬁjgl ﬁ’% /—j%
0.09 0.09 0.09 *saauummnm
0.08 ﬂsv?ju AGM 2562
0.06
0.04
2015 2016 2017 2018

Interim ® Year
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TACC’s Ratio

Financial Ratio

dnsshusnnaaay (Liquidity Ratio)
aaRiudgniwaaad/Current Ratio (1vin/X)

daRIudNINARINYULEY/Quick Ratio (1vi0)
svazaLiuniiiade/Average Collection Period (Fu)
svaizianznseudl/Average Payment Period (5u)
svazanunaduriad/Average Sale Period (5u)

Ans1ZrutaavaNadINIsaTun1s1inn1'ls (Profitability Ratio)

dn3171 159 usiy/ Gross Profit Margin (%)

203111158145/ Net Profit Margin (%)
EBITDA (%)

AT INRnauLNuUNaaliy/ Return on Equity (%)
DATINRNAUUNUINNRUNTNE/ Return on Assets (%)

Aans12ruItns1zriuiaulanieni1siy (Financial Policy Ratio)

Fnsrahuniidusadruuaveidasiu/ Debt to Equity Ration (1vin)

oL

> 2
> 1

LAsARLNaN 45-60
LAsAALNAN cash-60
< 15

> 29%

> 8.0%
> 10.0%

> 16%
> 11%

<1.0

il 2561

2.97
2.74
91
73
16

28.76 %

5.50 %
8.84 %

10.76 %
7.46 %

0.46

il 2560

3.05
2.83
81
68
11

30.22 %

8.72 %
12.24 %

17.03%
11.95%

0.42

g7 Taaawsuaasdiunienisduaglunaeindivua  ** andudasissazaiduniiiade waynAllsdusu
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= 2019 Strategic Direction
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2019 TACC Business

Target to revenue
grow by

15% -20%




N

s ~ Counter drinks

@7-11
a smile bakery

w Zenya RTD
| GreenTea

o QSR Channel

Character BU

T - Sugar Tax

Growth
>12%

. 0 Revenue

Hershey’s
San-X
A&W

GP Q1 = 25%

- GP Q2 = 29%

GP Q3 = 30.6%

)

Counter drinks @7-11
a smile bakery
Character BU.

Zenya Cambodia
China
QSR Channel

Government
Regulation

26




2019 TACC Business

Continue the success of 2018 B2B and aggressively drive B2C business

A PrRODUCTS 4

Hilokkuma- SAN-X CO.,LTD.

A
‘_
27




2019 onward B2B business

Drive DISPENSER category equity via global brand

Optional core at 7-11
nationwide

; TACC
MILK CHOCOLATE

is a Representative
Agent
of Hershey’s
Beverage
in CP group
HORECA+QSR
channel

28



Q1 2019 B2B new Flavor

Drive category excitement via new news ‘ ‘ﬁ!

X - Cold ﬁeverage Non Coffee Menu
@ All Cafée coffee corner

1 Dispenser

Rl SR RS
HOUAZUAUNHAT ) /

b Tizgiog nbrafiroriiash g o ”7§adﬁhna‘lﬂsau-ga

L i BRES
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2019 TACC B2C business

Re enter to Cambodia market with superior brand proposition &reliable partnership

Goodhill is a regional group of companies with operations in Singapore,
Malaysia, Cambodia, and China.

s g /gn
v Incorporated in Singapore in 1973, our Singapore Head Office, Goodhill
GOODHILL ENTERPRISE (CAMBODIA) LTD. Enterprise (S) Pte Ltd, started as a saw miller and trader in timber logs, sawn
timber and moulding products. Goodhill has since diversified into the trading
of natural resources like steam coal, aggregates and sand. We also
manufacture and distribute timber doors as well as distribute floor tiles and
il wood decking products in Singapore.

In 1989, when the Vietnamese forces withdrew from Cambodia, Goodhill
ventured into Cambodia for the first time and were among the earliest foreign
investors entering Cambodia. Goodhill Enterprise (Cambodia) Ltd was
incorporated in 1991 after the signing of the Paris Peace Accord. In 1993,
after the UNTAC elections, we officially started sales and distribution
operations in Cambodia when we identified the potential to serve the
) Cambodian consumers' need for quality products at affordable prices. Guided
by our vision and mission and CARES values, we have since established our
reputation as a leading sales and distribution company in Cambodia, by
offering quality products at great value and fulfling our commitments to all
stakeholders. We are currently the exclusive distributor of many intemational
brands from business partners including Procter and Gamble, Perfetti Van
Melle, Fonterra, Philips Lighting, Hager, Castrol, Ricoh, Pilot, Staedtier and
Asia Pulp and Paper.

GOODHILL

New Distributor, Cambodia

We believe Cambodia is a great place to invest in and are optimistic about
the country’s future growth prospects. Hence, we will continue to invest in
building a world class sales and distribution company in Cambodia. We will
continue to strengthen our presence in Cambodia by expanding our portfolio
of brands, deepening our distribution networks and improving our operational
capabilities. Through focusing on understanding and meeting Cambodia
consumers' needs, we will continue to build on our past efforts and
achievements to bring Goodhill to greater heights in the years to come.

@mm

FaN FERKERO 31

KINGDOM OF CAMBODIA: Distribution Coverage

NEW

Banteay ™

@ GOODHILL offices 7 in 6 provinces
Preah Vihear
Meanchey o

. Sub-Distributors 9in 9 provinces
| Siem Reap
S I ! Order Taking 8 in8 remote area

PN van sales or Tuk Tuk 100+ in 5 provinces

ME” ~ GRAPE
ANK

ZENYA

PHASE [: DISTRIBUTION COVERAGE
1. Phnom Penh

2, Kampong Cham

3. Kampong Som (Sih k Ville)
4. Siem Reap

5. Battambang

6. Takeo

30



2019 TACC B2C business

2019 Business strategy pillars 5

Continue to solidify strength &expand to potential. Business industry
Consumer
merchandisin

2 + 1 Key characters 9

4 [ Food I Non-Food ]
Q Rilakkuma® Focus Countries

‘ I aaaa r [Retail Bus]i{:ss | t}
cvs ypermarke

Institution : Banking,
Credit card

Transportation

Entertainment
& Café
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T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road, 6 T.ACC.

Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : ir@tacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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