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Major Shareholders

Major Shareholder #Shares % Shares
1. Mr.Chatchawe Vatanasuk 180,459,643 29.681
2. Mr.Thanutum Kiatphaibool 67,300,943 11.069
3. Thai NVDR Company Limited 20,479,308 3.368
4. Thai Life Insurance PCL 17,179,900 2.826
5. Mr.Chanaphan Piriyaphan 15,128,700 2.488
6. Mr.Nuthajak Liengchayetz 13,000,000 2.138
7. Mrs.Nantana Suwanparin 8,933,572 1.469
8. Mr. Petch Phaewphraikul 8,739,371 1.437
9. Mrs.Pinporn Tumtibcharoon 7,736,400 1.272
10.Mr. Wasin Dechkijvigrom 7,150,000 1.176

As of Aug 27, 2019
Total Shareholders

- Thai Shareholders
* Foreign Shareholders

5,436
5,441
22

% Shares of Minor Shareholders

(% Free float)

= 56%
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Our Business IN 2Q2019
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Bilakkuma- SAN-X CO.,LTD.

2016

2017 84% 16%

2018 88% 12%
6M2019 86% 14%




Our Business IN 2Q2019
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TACC B2B business

B2B(Exclusive for 7-Eleven) ‘ @“
3

covers 3 segments in beverages -~

Cold Beverage Non Coffee Menu Hot Beverage
Dispenser 2 @ All Café coffee corner 3 Dispenser

2018
Core Flavor : Espresso, 2018
Latte, Milk Tea Core Flavor : Thai Milk Tea, Matcha Green
Optional core : Hershey’s Tea, Lemon Ice Tea
Seasonal Flavor : Lychee Optional core : Fruit Yogurt
' berry, Thai coffee Seasonal Flavor : Lychee berry, Unicorn and

Topping project

‘ I 10,000++ outlets ﬁ 6,500++ outlets ‘ I 618 outlets



B2C Business IN 2Q2019

B2B 84%
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TACC B2C business

BZC(TAcc own brand)

covers 4 segments in category

RTD Beverage N
Instant Mix Beverage

Character business Bakery Business \
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TACC B2C business

W, Som -

Hilakkuma: SAN X CO.,LTD.

©SAN‘X SAN-X Co., Ltd.

£1:3:3256.7621 Fax 81.3.3256.7628.

YUIYVORKABRH  weoste noimwwsanxcolp

To Whom It May Concern

13th July, 2018

This letter is to confirm that T.A.C. Consumer PCL. located at UM Tower F.23, No.9/1231-233
Ramkhamhaeng Road, Suanluang. Bangkok, Thailand. 10250, serve agent and
representative for San-X Co, Ltd. Japan

TA.C. Consumer PCL. is authorized to negotiate and service all our licensing business and
matters, including granting the licensees to use San-x's characters to sell, communicate,
advertise, promote, collecting royalties from licensees and legal action, copyrighted
properties and trademarks owned by San-X

TAG. Consumer PCL. as our agent for San-X Co., Ltd. serves Thailand, Singapore,
Malaysia, Cambodia, Myanmar, Laos, Vietnam

Thank you for your attention and we look forward to serving you through T.A.C. Consumer
PCL.

- Sincerely

Name: Mr. Masao Chida
Title: President
Company: San-X Co,, Ltd.
REATRAR D2~ 4
GULyTARANE]

tak -S-BGF

&IdH->Cs L

5 years Contract : 2018-2022
7 countries territory : CMLV + Thailand + Sing/ Mal

BZC(TACC own brand)

mupr/ 1] /
wsu,u.u 20 "\

Phidess o8 ' .
'/:ﬁ:,..ﬂrd 1285 9 V’/ u,r..ujJ

Tadonesia 9 W)

©2017 SAN-X CO. LTD. ALL RIGHTS RESERVED.
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= 2Q2019 Financial Figures
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TACC 2019 1H operation result : Sales Revenue

Million Baht
1, 177 I 1. Cold Beverages
I +24%  Dispenser
I 2. All Cafe
+240 : Y-o0-Y 3. Character Business
Q {‘o I 755
"o ' 607
|
402 |
|
|
I * I I
2016 2017 2018 1Q2018 1Q2019 2Q2018 2Q2019 6M2018 6M2019
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TACC 2019 1H operation result : Net Profit

%Net Profit Margin

million baht

101.83

112.47

71.30

2016
8.60%

2017
8.78%

35.83

15.52

2018
5.50%

1Q2019 2Q2019
10.10% 9.23%
’ 1. Saving of sugar tax
+ .7° 2. High margin portfolio
I 96.7% 3. Effectiveness of
! Y-0-Y selling &administrative
: expense
o
Q-0-Q :
I
I
37.30 I 37.17
I
21.65 [
I
l I
‘ ‘ B

2016

2017

2018

1Q2018 1Q2019

2Q2018 2Q2019

6M2018 6M2019
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%

TACC 2019 1H operation result : Gross Profit

+4.36%pt +1.72%pt +1.53%pt
Q-0-Q Q-0-Q Q-0-Q

9
|

29.95 20.40 3112 ! 20.59 31-12
25.59 :
|
|
|
|
|
|
|
I
|
|

122018 102019 2Q2018 2Q2019 l Q12019 Q22019

vs. same quarter last year
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TACC 2019 1H operation result :

Total Asset , Total Liability and Equity

Total Asset
(Million baht)

Total Liability
(Million baht)

fulnaiiinain sulvaiinann.
ANKiN1TAIANNAITIY WWIRHATEILRS
21583 uNNANLl Wnliau nnaaa
N15A1 LRERUA LANUUNTANTANY
NIV ELEREN ANUALITE
934 948 964 963
278 283 304 285
2016 2017 2018 2Q2019 2016 2017 2018 2Q2019

Total Equity
(Million baht)

Lﬁmmnﬁﬂ'sazau‘lu
A39ilLsn
656 665 660 678
2016 2017 2018 2Q2019




TACC 2019 1H operation result : TACC’s Financial Ratio

Financial Ratio KBis 6M 2019 3M2019 2018
2019
Liquidity Ratio
Current Ratio (time/X) > 2 3.10 3.43 2.97
lQuick Ratio (time) > 1 2.95 3.12 2.74
Credit term
IAverage Collection Period (days) 45-75 68 /1 91
Credit term cash-

IAverage Payment Period (days) 60 60 62 /3
IAverage Sale Period (days) <15 12 20 16
Profitability Ratio

ross Profit Margin (%) > 29 % 30.40 % 29.59 % 28.76 %
INet Profit Margin (%) > 9 % 9.64 % 10.13 % 5.50 %
EBITDA (%) > 11 % 13.21 % 13.88 % 8.84 %
IReturn on Equity (%) > 16% 21.86 % 21.72 % 10.76%
Return on Assets (%) > 11% 15.17 % 14.94 % 7.46%
Debt to Equity Ration (time) <1.0 0.42 0.45 0.46
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TACC 2019 1H operation result : Dividend payment

(Baht per share)

0.14 0.18 0.13
0.10
0.09 0.09 0.09
0.08
0.06
0.04 I 0.04
2015 2016 2017 2018 2019

M Interim Year
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= 2019 Strategic Direction
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2019 TACC Business

2019

Target to revenue
grow by 1 5%




2018

-

T

Counter drinks
@7-11
a smile bakery

Zenya RTD
GreenTea

QSR Channel
Character BU

Sugar Tax

Growth
>12%

0 Revenue

Hershey’s
San-X
A&W

GP Q1 = 25%
GP Q2 = 29%
GP Q3 = 30.6%

Counter drinks @7-11
a smile bakery
Character BU.

Zenya Cambodia
China
QSR Channel

Government
Regulation

20




2019 TACC Business

Continue the success of 2018 B2B and aggressively drive B2C business

B2B

A PRODUCTS 4
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2H 2019 B2B new Flavor

Drive category excitement via new news ‘ %_"
1 Cold Beverage Dispenser 2 Non Coffee Menu @ All Café coffee corner
o (S e E!I— A S
s i) o5 S@“’ed

E g g & ""”/)/’
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Q1 : Summer Q2 Sept 19 **Tapioca : CPR Sept 19
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2019 onward B2B business

Drive DISPENSER category equity via global brand

Optional core at 7-11
nationwide

; TACC
MILK CHOCOLATE

is a Representative
Agent
of Hershey’s
Beverage
in CP group
HORECA+QSR
channel

Optlonal ore: 552NATNNLARAAVIVT]
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Leveraging B2B expertise to cafe business

»By
e (7

< 6} ;-

CAFE

Thailand 3 outlets
Cambodia 10+ outlets_

Thailand 210 outlets

Thailand 14 outlets ’



2H 2019 B2B Business

Non 7-Eleven

B.
<0 fes -
h P Mot
JUnYIé ARABITIA ©Dfeshbert
Café |care
Thailand 210 outlets Thailand 14 outlets Thailand 3 outlets 135 outlets

Cambodia 10+ outlets

Total ~500 outlets

At the end of 2Q19
Total 11,528 outlets

25



2H 2019 B2C Business

2019 Business strategy pillars
Continue to solidify strength &expand to potential.

5 Business industry

Consumer
merchandising

3 Key characters

Q Rilakkuma®

Food J[ Non-Food J

4 Focus Countries

Retail Business

[ cvs J[ Hyperma,kﬂ

Institution : Banking,
Credit card

Transportation

Entertainment
& Café



2H 2019 B2C Business

o Number of Licensee E g
3 3 58% 11%
7%

@ = = == e e e e

Type of License

Merchandising Premium
%
79%
O e -
e Proportion of Character
& e
62% 12% 14%
4POfg=========mmmmmmmeemeemeeeemeeeeseeesseeeeseeee——e—a- -o

o New Licensee (Q3) 4 Licensees

28




2H 2019 B2C Business

5 Business industry

Consumer
merchandising

" rod | NomFood

Retail Business

N sull iWesaUasia:ldne ﬂ -
[ CVsS }[ Hypermarket} ' N : . N @ 5uwst e Rxfn“nm“ Is "
! . dolsswuwinsinsia 16,000 vniulu nelu 60 Su
‘ W 3 ) yn““a"m! _-i @suvlsﬁnnol s Wi ooo (':’:rn“um
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- . - % th " e H s 00 St
Institution : Banking, X (¢ @ v Winaniinn 03
Credit card
Transportation
Entertainment

& Cafe




2H 2019 B2C Business

COPYRIGHT REPRESENTATIVE AGREEMENT
(between TACC and dogplease)

Executed at T.A.C. Consumer PCL. Bangkok
Date 1 September 2019

This Copyright Repi is made on §

g Road,

and

Mr. Nathawee Limpanilchart, the creatar and copyright holder of all Dogplease Cllaral:ter
(wwd1), a person residing at 10 Soi Chakpra 20 Talingchan Bangkok 10170, Thailand (here”

referred to as ‘Licensor’).

WHEREAS, TACC is an experienced copyright representative company currently re
multiple copyrights works from various creators. TACC wishes to represent the Licensor f
copyright work as in this ag bli the copyrighted material ta
[hereinafter will be referred to as licensing client’)

WHEREAS, the Licensor is a creator and copyright holder of all drawings and char:
and character design called dogplease (¥21757); and such drawings, character concept, ant

design shall be referred to as ‘copyrighted material’ in this agreement. The Licensor wishe
an agent representing its work for the territory describes in this agreement.

THEREFORE, both parties agree to enter into the agreement as follows:

1. OBIECTIVES
The Licensor hereby appoi
representative of the Licensor.
The Licensor agrees to license all its copyright materials with restriction describes
agreement to TACC. TACC agrees to seek a licensing client, for the Licensor, which is v
the copyrighted material in exchange for a licensing fee. The compensation of the Lick
shall be on an income sharing basis.

TACC asits i I

and TACC agre

2. SCOPE OF LICENSE
‘Licensor’ grants to ‘TACC” a license to be its representative agent of all copyrightt
Gigi, Viking, and the future character that ‘Licenser’ may create within the contract pe
license shall be granted in accordance with the stated objectives and within the follov
restrictions:

ptember 1%, 2018 ‘effective date’), by
and between T.A.C. Consumer PCL. wﬂh its main office locating at 23" Floor, UM Tower, 9/231-233
Bangkok 10250, Thailand (hersinafter will be referred to as TACC');

w

=

L

Strengthen TACC character license business with
local popular character.

TACC is now representative agent of “Dog Please”
2 years, 7 countries : Thai, CLMV, Sin / Mal

MU
736,466 likes

s

Stu:l:er line, wearing apparel, calendar, and Book.

A R L T, B

. TERM

The term of this Agreement shall commence on the Effective Date and shall remain in full force
and effect for 2 years from September 1" 2019 to August 31* 2021,

If neither party intended to terminate the Agreement at the expiration of this Agreement by
submitting the termination natice to the other party befare the expiration of this agreement or the

expiration; the shall be extended for 1 year each.

The termination of this agreement shall not cease the licensing of a specific product which the
licensing contract is secured prior to the of this orits thereof;
pravided that TACC Is able ta prove the existence of the agreement with the licensing dlient.

ROYALTY FEE

TACC as the representative agent agrees to pay a royalty to Licensor 50% of gross receipts from
the Licensee, reported quarterly within thirty (30) days close period of sales of all product, TACC
takes responsibility to deduct withholding tax 3% for Licensor.

The royalty fee payable to the Licensor shall be accompanied with the payment document paid
by the licensing client to TACC. All detailed of the transaction between TACC and its licensing client
shall be submitted to the Licensor upon request.

TRANSFER OF COPYRIGHT

Both parties agree that this Agreement shall not constitute any basis to transfer the copyright of
the copyrighted material fram the licensor to TACC. Both parties acknowledge that no provision or
article or paragraph or interpretation in this agreement intended to transfer the copyright of
copyrighted material from the licensor to TACC or its licensing client.

NON-EXCLUSIVE LICENSING

The licensing af the copyrighted material in this agreement is non-exclusive licensing which the
licensor shall be able to exercise the right to manage and use the copyrighted material, either partial
or whale. The Licensor may also produce, marketing and sell any type of product under its own
name, brand or company without licensing to a third party.

20
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© | Instagram

dogplease © B2

2,703 posts 242k followers 1 following
wiEY

contact: nath@dogplease.com, biz@dogplease.com
www.dogplease.com

icensor agrees to refrain fram HCensing the copyrignted matenal which granted 1o 1ALL as
describes in this agreement to a third party for the period of this Agreement and its extension
thereaf,

GOVERNING LAW, JURISDICTION, AND VENUE

Any doubtful point deriving from this ‘Agreement’ shall be construed and enforced in
accordance with the laws of Thailand. The court of Thailand shall have jurisdiction for all disputes
arising from this agreement.

BREACH AND TERMINATION

This *Agreement’ may be terminated by either party in the event of a direct or indirect breach of
its provisions, provided that the injured party shall first give written notice to the breaching part
allowing a P to remedy the

Either party may terminate this ‘Agreement’ without cause at any time provided that the
terminating party gives a written notice of intention to terminate at least 3 (three) manths prior
termination,

This ‘Agreement’ is made in two copies with identical content. In Witness Whereof, the parties have
already read and understood all the contents of the ‘Agreement’ and have signed their names in the
presence of witnesses.

ASSIGNMENT
Each party agrees that it will not assign any right or obligation under this ‘Agreement’ to a t
party without the written consent of the other party.

. CONFIDENTIALITY
Each party acknowledges that in the course of performance of its obligations pursuant to th
Agreement, it may obtain certain Confidential Information of the other party. Each party hereby (Sighed) Licensor
agrees that all C Information to it by the other party, its subsidiaries o Mr. Nathawee Limpanilchart
Customers, whether before or after the Effective Date, shall be and was received in strict -
confidence, shall be used only for purposes of this Agreement, and shall not be disclosed withao (signed) (B L <y Agent
the prior written consent of the other party. The duty of this section shall survive the terminatio Mrs. Chirapan Khotcharit Choosang
this contract and shall be effective for 5 years from the Effective Date. Deputy Managing Director
T.A.C. Consumer PCL.
- ENTIRE AGREEMENT
This Agreement contains the entire understanding of the parties relating to the subject mat' (Signed) Witness
contained herein and supersedes all prior sgreements and understandings, written or oral, relat
ta the subject matter hereof. This Agreement shall not be madified, amended or terminated exc
in a writing signed by both parties. (signed) Witness

(Mrs. Suveeraya Ansavananda)



2H 2019 B2C Business

One of the most popular on line platform for dog and cat lover property driven by the deep insightful
insiaht
characler design
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2H 2019 B2C Business

Main Character

G & <2 )

M“““" Viking puppy & Friend (The Soi dog) Pudding (The happy dog)

ngid huu u i

Cat please (The dog that disguise to be cat)
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Dog please merchandising and premium

Hcpgy Rainy Day ' mf}llmva\f};n/

& BX@

26 0rit0) KuTh =020 RDme 3,
1 4
¥y fua: Wy arv 349 4y,

mercury Ville

dnofid 1,000 un &) srdrit * The Mercury Chic Mug ™
15 w.v. - 31 8.A. 57 awnndh Limited edition
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Pre-order NOW !
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2H 2019 B2C Business

Incorporate with Artstory by Autistic Thai to promote and commercialize their art work without as
non profit CSR initiative
«ART STORY is a social enterprise business for autistic individuals and other

exceptional persons. Together, we create many products using "Art" as our

gom

IT 5 0K TD B[ lefimﬂ
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2019 TACC Business

2019

Target to revenue
grow by 1 5%




T.A.C. Consumer PCL

9/231-233 Ramkhamhaeng Road, 6 T.A.C.C.

Suanluang, Bangkok 10250

IR Contact:

Tel : +66-2-717-2898#77
Fax : +66-2-717-2899

Email : irdtacconsumer.com

www.tacconsumer.com
https://www.facebook.com/TACConsumer
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©SAN-X

1_'1 Thank you
)

wuUd151IANUAALITU
Aanssuiinaynudunus (TACC)
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